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usual performance. 


Another big reason why Gallun’s 
Norwegian Calf is the leather 
that helps sell your shoes 


Trost who know the remarkable qualities 


of Gallun’s Norwegian Calf are never again content 


with lesser leathers. Here is a superb tannage that 
excels in glove-like softness and suppleness quali 
ties that make for luxurious comfort in the finished 
shoe. Even more remarkable, Norwegian Calf retains 


these qualities despite repeated wettings and dryings 


Its appearance too, is a delight to the eye a 
rich mellow finish that grows more lustrous with 


age and wear 


Why not offer your customers the extra comfort 
and satisfaction of shoes fashioned of this famous 
leather? Your manufacturer will be glad to show 
you the Gallun numbers in his line. Ask him. A. F. 
Gallun & Sons Corporation, Tanners, Milwaukee, Wis. 


OTHER FAMOUS GALLUN TANNAGES 
NORMANDIE CALF CRETAN CALF 











Bs juith Box Tees 


affiliates Arden-Rayshine and Safety Box Toe 

have both the products and know-how to meet 

your specific shoemaking problems. Box Toes and 

other shoe specialties for everything from baby’s 

booties to top sergeant's kicks. Materials ranging 

sal from softest felt to toughest austempered steel. 
Pe al We can't tell you the whole Beckwith story here, 

' \of course . 


, ° a ~~ s ASK YOUR SALESMAN. 


o— 


, ‘ — Win GC 


Creengn 


Worman 


cme G 


“We \Hov' 


Swat on 


“iNWood i 


Charlo. 
Te tackpo|p 
- 


Ds, 7 


Milton £. Webber Edward R. Clifford Henry J. Kaula Frances M. Finerty 


@ 
L, hyilf MANUFACTURING COMPANY 
A" DOVER * NEW HAMPSHIRE 


SUBSIDIARIES AND AGENTS: ARDEN-RAYSHINE CO., & CASTEX LABORATORIES, INC., WATERTOWN, MAS * BECKWITH MFG. CO. OF WISCONSIN, (MILWAUKEE) 

BECKWITH BOX TOE, LTD., SHERBROOKE, P. Q., CANADA «+ VICTORY PLASTICS CO., HUDSON MASS ¢ FELT PROCESS COMPANY, BOSTON, MASS 

SAFETY BOX TOE COMPANY, BOSTON, MASS. ¢ AGENTS: WRIGHT-GUHMAN COMPANY, ST. LOUIS, MISSOURI * DELLINGER SALES CO., READING PENNSYLVANIA 
THE GEO. A. SPRINGMEIER CO., CINCINNATI, OHIO © FACTORY SUPPLIES, INC., MILWAUKEE, WISCONSIN 


August 28, 1954 LEATHER and SHOES 





LISTEN aH) THIS! 


Fading fad. The stockingless fad 
which for long gave hosiery manu- 
facturers the jitters and created 
some problems for shoe fitters, ap 
pears to have almost died. The Na- 
tional Assn. of Hosiery Manufactur- 
ers reports that women are now buy 
ing almost as many pairs of stockings 
in the summer months as during the 
winter, 


Let's hope not. Next to a fad of 
barefootedness, the worst thing that 
could happen to shoe business is peo- 
ple with shoes—but doing no walk- 
ing to wear ‘em out. And it could 
happen. The American Society of 
Planning Officials reports that ‘mov 
ing sidewalks’ are being planned for 
installation in New York, Cleveland, 
Cincinnati, and two Southern cities. 
"And that's only the beginning,’ they 
declare. 


Delayed shodding. Jacqueline Coch 
rane, famous aviatrix, starts her full- 
length feature article on her life in 
a recent issue of Life magazine 
with the statement, ‘Until | was eight 
years old, | had no shoes.'' She was 
brought up near the Tobacco Road 
sector of the South. And a little fur- 


SUEDE BOW TIES will soon be a hot 
fashion item. Felix P. Carr of Carr 
Leather Co. has developed these 
suede calf bow ties in navy, red, pink 
and green, with other colors coming. 
They're crock-proof and water- 
repellent. No price set yet, but ar- 
rangements have been made with a 
neckwear maker for production. In- 
itial retail sampling is reported bring- 
ing fine response. 


"| had no shoes, but 
(Note: with the status 
a lot of shoe 

saying the 


ther on she says, 
| had dreams." 
of current inventories, 
retailers are probably 
same thing.) 


Yugoslav leather for us. The large 
Yugoslav export-import firm, Centro- 
textil, announces that large amounts 
of processed leather from that coun- 
try would soon be shipped to the 
U. S. From January to mid-June of 
this year the company shipped more 
than $1,200,000 worth of processed 


leather, most of it to Sweden, and 
some to Belgium and Austria. Chief 
exports were calfskins, and leather 
soles and linings. 


Another "day." A day sometime 
during the first part of November 
will be officially tagged as national 
Shoe Repairmen's Day by the Shoe 
Service Institute. The Institute this 
year celebrated its 50th Anniversary 
Convention. 


Got an elephant? Karl Emmerich of 
Gross Unstadt, Germany, is unique 
among the world's tanners. He spe- 
cializes in tanning elephant hides. 
The tannery was founded in 1868 by 
his grandfather after a scientist 
friend disclosed that pieces of tanned 
elephant hide were ideal for polish- 
ing metals. Ever since, the firm has 
been shipping polishing and grinding 
discs made from pachydermic hide 
to all parts of the world. Elephant 
hides are too expensive to import. 
So Emmerich waits until elephants die 
in circuses and zoos, then contracts 
for their skins. During the last war he 
bought elephants killed during Allied 
air raids. 
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EDITORIAL 





Louis May Be A Heel 
But The Women Love Him 


To Doctors, A High Heel Is A Build-Up For A Let-Down, 
But Like A Bra It's A Real Uplift For The Gals 


Den week we editorialized about 
doctors who condemn fashionable 
footwear and plead for mass adop- 
tion of “sensible” shoes. 

This week we'd like to do a follow- 
up dealing with high heels—a topic 
which has long been a favored tar- 
get for the missiles of malice hurled 
by all branches of the medical pro- 
fession. 

Now, doctors are often like wo- 
men: we need ’em and love ’em, but 
there are times when their lack of 
sound reasoning makes them hard to 
live with. 


Take heels, for example. High 
ones, that is. According to a lot of 
doctors the high heel is leading 
American womanhood straight to 
hell. Some time ago an article 
authored by a medico was published 
in a national magazine, pointing out 
that among the many ailments trace- 
able to the high heel were neuritis, 
arthritis, indigestion and stomach 
trouble, rheumatism, neurotic § dis- 
eases, weak lungs and tuberculosis, 
lumbago, sciatica, infertility, fallen 
womb and sexless women. 

In fact, one over-zealous manu- 
facturer of arch-support shoes was 
so swept away by the commercial 
possibilities of the doctor's thesis 
that he prepared a promotional cam- 
paign, the first ad of which was to 
read: 

FRIGID WOMEN! 

Regain warmth, fertility, 

the full life. 

Wear Dr. Blank’s “Erotics” 

the shoes for enriched living! 

Fortunately his advertising man- 
ager and his lawyer put the damper 
on this ambitious program before it 
made any headway. But it simply 
indicates that evil often spawns evil. 


But the doctors continue to be 
insistent that the high heel is leading 
women to ruin. The pretzeled posture 
and the S-shaped spine are two fre- 
quently cited consequences of habi- 
tual wearing of high heels, the doc- 
tors say. In fact, if it keeps up the 
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shape of spines to come may not 
remain a mere S but may run the 
whole gamut of the alphabet. We 
may even become a nation of walking 
letters. 

Recently, Dr. Norman Lake, one 
of Britain’s leading orthopedic sur- 
geons, let go a blast at English wo- 
men, following some publicity about 
Princess Margaret buying a pair of 
high-heel shoes. Said the doctor, “It 
is a pity that women must succumb 
to high heels which cause bunions 
and other painful deformities, and in 
some women cause a curving of the 
spine.” 

Edward Rayne, bootier for the 
royal family, replied haughtily, “A 
woman's choice is the deciding fac- 
tor, whatever the doctors say.” 
Which demonstrates clearly that a 
shoe man often has a better grasp of 
the realistic facts of female psychol- 
ogy than do the doctors. 

But even the doctors arent in 
agreement. For instance, Dr. P. B. 
Roth, a prominent London ortho- 
pedic surgeon, caused an interna- 
tional stir in a lecture before the 
Royal Society of Medicine by stating, 
“There’s nothing wrong with high 
heels. In fact, they’re perfectly harm- 
less. They are better for women than 
are flat heels. Based on my lengthy 
studies on the subject, the psycholog- 
ical advantages of the high heel far 
outweigh any of the minor physical 
defects that are claimed to be as- 
sociated with it. It it pleases a woman 
to wear them, then they serve a 
beneficial purpose.” 


And right therein is the very 
heart of the matter. It’s one thing to 
take a medical view of a woman—a 
package of bone and tissue held in- 
tact with a wrapping of skin. But 
God didn’t stop His master invention 
at that point. Into the female 
cranium He inserted a whimsical 
mind, set down a few rules, and told 
her she was on her own. Eve lost no 
time in breaking the rules by suc- 
cumbing to the serpent’s caressing 
hiss—and since then women have 
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continued to succumb to an endless 
miscellany of lures, the high heel 
among them. 

You might call it a basic law of 
human nature among females—and 
a subject that should be included in 
the curricula of modern medical 
schools. In short, if Eve was taken 
in by an apple, how could she be 
expected to resist the glamourous ap- 
peal of a pair of high heels? 


No one really knows how and 
when the high heel started—though 
a plausible explanation is that it was 
invented by a pretty girl who was al- 
ways being kissed on the forehead. 
The short-statured Catherine De Me- 
dici introduced it in the courts of 
Europe several centuries ago, and it 
met with instant popularity that has 
continued to grow ever since. It 
demonstrates that if the high heel 
isn’t destined for immortality it will 
at least be expected to die a hard 
death. 

We recall this doctor friend of ours 
who was doing some research on the 
effects of high heels on the human 
physique. He was carrying out some 
experiments in his office after office 
hours. Being a realist, on his feet 
was a pair of large-sized, women’s 
high-heel shoes. He wanted to get a 
“feel” of the heels on his feet as he 
walked around taking notes. 


He was completely absorbed in 
his experiment when came a rap on 
his door. Absently, he walked to the 
door, opened it. There stood a pa- 
tient, a Mrs. Rabinowitz, who lived 
across the street. Said Mrs. Rabino- 
witz, “I’m seeing from mine window 
your light in the office. Mine back 
again is complaining. So I'm saying 
to Herschel, mine husband, maybe 
the doctor has a pill for...” 

She stopped suddenly, let go a 
gasp as her eyes were fixed on the 
doctor's high-heel shoes. “Yi! Yi"! 
she yelped, backed away. 

“Wh-what’s the trouble, Mrs. 
Rabinowitz?” 

She pointed at the shoes, then ac- 
cusingly at the doctor. “Yi! A Dr. 
Jekyll and a Mrs. Hyde!” 

Which should serve as a symbolic 
answer to all doctors: that there are 
two sides to every woman; one 
sound, one whimsical. She respects 
the doctor’s well-intentioned advice. 
But she loves high heels more. So, 
doc, let’s face up to reality and we'll 
all be happier. 


‘ 


Reprints of the editorial at nominal cos 
Up to 100, 10¢ each; 200-500. Se each 1000 
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Hold your horses if shoe business is slow in picking up... . 


Chicago's stockyards have big time cooking. . . . British tanners 


complain about U. S. salt. 


“< P : 
A: Don’t be alarmed if shoe business 


doesn’t show spectacular spurt in next week or 
two. Retail sales, though steady, have barely begun to 
bite into fall shoes and factories are feeling no pressure 
from retailers for re-orders. Result is, many shoe manu- 
facturers are complaining bitterly and tanners are feeling 
the effects. 


One hope is that Leather Show in New York this week 
will provide kick-off for heightened activity. Trouble is, 
shoe manufacturers are playing it close to the vest until 
they hear further from their own customers. So, Show itself 
is likely to be more active in sampling than sales. 


But tanners need not be discouraged. Overall our- 
look for shoe business is growing better by the day. For 
one thing, both manufacturer and retailer inventories are 
at lowest level in years. Nobody has overbought or over- 
produced, And when consumer sales pick up in fall, in- 
dustry wheels will start to hum again 


Here’s the way it shapes up. Shoe business will show 
definite spurt by Oct, Rest of year—Oct. through Dec.— 
will be good. Retail sales for year will get near all-time 
1953 highs. Production will equal or better 1953 total 
with figures for last three months running well ahead of 
year ago. Overall fall and winter business will better 1953 


results, 


This will go far toward making up for dismal pace 
(compared to 1953) of year to date. Tanners’ Council has 
just released estimates for July and Aug. production show- 
ing 3.5% and 4.7% declines, respectively, below same 
months of year ago. If these estimates hold up, first eight 
month's production amounts to 328,642,000 pairs or 6.4% 
less than 351,102,000 pairs reported in first eight months 
of 1953. In 1952, we turned out 337,128,000 pairs in the 
first eight months. 


Keep one important fact in mind, When any one 
manufacturer or supplier talks of business being off, he is 
referring to last year's figures. And 1953 was a record 
sales year for many. Historically, the leather and shoe in- 
dustry has operated on an up-and-down cycle with a good 
year or season often being followed by one not so good 
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We've been going through one of the latter—and the long- 
awaited upturn is in sight. 


ot Chicago’s Uni ' 

shieago’s Union Stockyards, where more 
cattle are slaughtered each year than any other place over 
the world, are planning a big celebration early in Sept. 
Reason is the first billionth animal will pass through its 
gates on or about Sept. 9. Veteran stockyard men say meat 
receipts since the yards first opened in 1865 total about 
238 billion pounds—enough to feed the world’s two and 
one-half billion people for a year and all the people in 
the U. S. for 16 years. 


@: 


sociation reports United Tanners Federation of Britain 
registering complaints that type of salt used by U. S. 
packers is not suitable for hides and skins to be shipped 
to United Kingdom. Complaints are coming from British 
tanners receiving U. S. hides. No details on what's wrong 
with hides when received or why sale is at fault. 


Here’s a “salty” tale. National Hide As- 


France has once again raised its quota 
on calfskin shipments to the U, S. Latest is additional 
quota of 400 metric tons of raw calfskins for U. S. export. 
This brings France's total calfskin allocations to U. S. for 
year to 1,300 metric tons. 


4 FeSO | eae 

One indication of what's happening in shoe 

business comes from New Hampshire. State Division of 

Employment Security reports layoff in shoe industry was 

biggest factor in increase of unemployment compensation 
claims during July and early Aug. 


Actual figures released by Division show July unemploy- 
ment claims in state running 70% higher than year ago 
However, July claims showed decline of 17% from June. 
And report points out that “most of the increase in con- 
tinued claims occurred in the soft goods industries, par- 
ticularly shoes and textiles.” 
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You Get Edges 


that Magnify 
Shoe Quality 





The iron makes 
5,600 burnishing strokes a minute — 2,200 
more than previous models. The shorter 
stroke greatly reduces vibration... sets 
better edges more rapidly, with minimum 
operator effort and fatigue. For quiet op- 


United Shoe Machinery Corporation 


//, 


d 


{ | 


Bright, lustrous, uniform edges can add 
eye-value to your line of shoes. 
At the edge setting operation, this machine 


can help you — 


— increase production 
— improve shoe quality 


eration, the machine is equipped with a 
balancing system. Either side can be shut 
off when not in use, thus reducing wear, 
maintenance, power consumption. For infor- 
mation on howthis machine fits your picture, 
call the nearest United Branch Office. 


ey 


BOSTON, MASSACHUSETTS 
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The “15 R&L 


CUSTOM 
Steel Shank 


Here is the shank designed to provide maximum strength and 
rigidity ... an ideal shank for all types of men’s footwear, from 
the finest high-style men’s dress shoe to the rugged work shoe 
or field boot. 

The #15 R & L Shank provides a single means of attaining two 
important characteristics of a finely constructed shoe — strength 
and fine bottom character. 

This new shank is available in various gauges and in lengths 
from 43%" to 6)%". Samples can be obtained through United 
branch offices. 


VITA-TEMPERED STEEL SHANKS . 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 
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Fashion: The Answer To Increased 
Per Capita Shoe Consumption 


A Startling Revelation Showing That Where And When 
Fashion Plays A Major Role, Shoe Consumption Rises 


How to get people to buy more 
shoes—to raise per capita consump- 
tion—has been a perennial problem 
and effort of the shoe industry. Many 
“how to" theories have been ad- 
vanced; many “what's wrong’’ criti- 
cisms have been levelled. 

However, in this article is one of 
the freshest and most persuasive 
analyses we have seen. It contends 
that the real answer to higher sales 
and consumption lies primarily in one 
factor: fashion. And what's more, 
it goes on to demonstrate and prove 
it. 

It's an article that will be read with 
the raised eyebrow of a man having 
come upon a unique and almost 
startling finding. 


Fashion is the most powerful of all 
forces to increasing sales and per 
capita consumption of footwear. It 
is more powerful than all other fac- 
tors combined. That fact will be 
graphically demonstrated in this 
article. 

The shoe industry evidently has 
not utilized the role of fashion to 
obtain or even approach the full sales 
potential. This may be illustrated by 
the fact that over-all per capita con- 
sumption of footwear has shown only 
a fractional increase in the past half 
century—from around three pairs in 
1900 to approximately 3.2 pairs to- 
day. This despite the fact that in 
that same period the national in- 
come and wages have more than 
quadrupled. 

This particular point is signifi- 
eant. The ability to buy more shoes 
is not necessarily followed by the ac- 
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tual pure hase of more shoes. The reli 
ance upon expanding “purchasing 
power” as a prolonged hope of sell- 
ing more shoes has proved disap- 
pointing. Likewise, the reliance on 
population growth has proved some- 
what disappointing — and to little 
avail in building per capita con- 
sumption. 

In analyzing the role of fashion 
as related to per capita consumption 
and increased sales over the past 33 
years, some surprising findings come 
to the surface. If the significance of 
these findings can be translated into 
action today, there is 
evidence that the pace of footwear 
sales and per capita consumption can 


convineing 


show a steady rise. 

This is based on some realistic 
facts—-based upon proved experience 
in shoe business. 

First, let’s start with a definite 
statement: Where fashion has played 
the major role in footwear, per cap- 
ita sales have shown a rise; and 
where fashion has played a minor or 
capita con- 
virtually 


insignificant role, per 
sumption has remained 
stationary. 


In two branches of footwear 
women’s and misses’ and children’s 
there has been a steady, and in 
some instances spectacular, rise in 
per capita consumption. To a much 
lesser degree it has occurred also 
in infants’ and babies’ 
Table 1). In each of these categories 
fashion has played a major role. 


We'll detail 


momentarily. 


shoes, (See 


discuss this in more 


On the other hand, in men’s and 
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in boys’ and youths’ shoes there has 
been an actual decline in per capita 
consumption, Significantly, in these 
two categories fashion has played a 
relatively minor role. 
Now, in women’s shoes the 
steadily rising role of fashion is ob- 
vious. Note in Table 1 the continu- 
ous rise. In the 14 years 1921-34 a 
per capita consumption averaging 
2.61 pairs annually. In the next 11 
years, 1935-45, a rise to 3.62. And 
in the last eight years a rise to an 
annua Thus over 
the past 33 years an increase of more 
thar «@ full pair in women’s per cap- 
Today we're mak- 


iverage of 3.98. 


ila consumption, 
ing 120 million more pairs of wom 
en's shoes a year than we did a gen- 
eration ago. Fashion——as we'll point 
out later on-——has been almost wholly 
responsible for this rise. 

In the 22 years 1921-43, misses’ 
and children’s shoes showed an av- 
ge annual per capita consumption 
of 3.16 pairs. 
little fluctuation one year to another. 
But in the last 10 years per capita 
consumption has shot up to an annual 


era 
Per capita showed 


average of 4.66 pairs—a spectacular 
rise of 1.5 pairs. Fashion, as we 


has been largely respon- 


shall see, 
sible. 

In the 20 years 1921-40, average 
annual per capita consumption of 
infants’ and babies’ shoes was 2.08 
In the past 13 years it has 


pairs. 
Fashion 


risen a half pair to 2,59, 
again played the major role, as we'll 


SOOT, see, 


Now, take men’s shoes. In the 
22 years 1921-1942, average annual 
consumption was 2.12 pairs. In the 
past eight years, however, there has 
heen a decline to 1.90 pairs annual 
average; a decline of one-quarter 
pair per capita, 

\ similar pattern has occurred in 
boys’ and youths’ shoes. In_ the 
10-year period 1921-30, per capita 
consumption averaged 1.79 pairs. In 
the next 15 years it fell to an average 
of 1.38 pairs. And in the last eight 
years has settled at 1.37 pairs. Thus 





Table 1 
Pattern Of Rise Or Fall In Per Capita Shoe Production By Major Types In Past 32 Yrs. 


Infants’ 
and Babies’ 


Misses’ and 
Children’s 


Boys’ and 
Youths’ 


Year Women’s Men’s 





4.02 
4.07 
3.05 
4.13 
3.78 
3.76 
3.94 
4.5] 
3.78 
3.58 
3.80 
3.60 
3.89 
3.45 
3.40 
3.78 
3.65 
3.62 
3.31 
3.05 
3.06 
2.40 
2.74 
2.68 
3.18 
3.08 
2.94 
2.89 
2.90 
2.88 


1953 
1952 
195] 
1950 
1949 
1948 
1947 
1946 
1945 
194A 
1943 
1942 
1941 
1940 
1939 
1938 
1937 
1936 
1935 
1934 
1933 
1932 
1931 
1930 
1929 
1928 
1927 
1926 
1925 
1924 


4.90 
1.81 
4.23 
4.91 
4.55 
oh. 
3 


Annual 
Average 


3.98 


prs. 


5A 
1.8. 
4.59 
4.7 
4. 
3.0 
3. 
3. 
3. 
3. 
3. 


6 
M 
7 


MM) 
71 
21 


50 
20 
3.18 

2.96 
3.00 
2.79 
2.69 
2.74 
2.80 
2.63 
3.30 
3.10 
3.34 
3.28 
3.33 
3.10 











1923 
1922 
1921 


3.14 
3.04 
3.04 J 


3.52 
3.50 | 
3.15 | 





FASHION DETERMINES PER CAPITA SHOE CON- 


1.77 
1.80 
1.93 
1.90 


2.08 
219 | 
2.02 
2. 29 


Annual 
Average 


Annual 
Average 


4.66 
prs. 


2.59 


prs. 


1.98 
2.04 
2.01 
1.32 
1.36 
1.66 
2.02 
2.42 
2.08 
2. 13 


1.86 
1.72 
1.4] 
1.65 
1.62 
2.05 
2.04 
2.09 
2.03 
2.08 
2.01 
2.28 
2.03 
1.48 





| : 
| 2 1.82 { 
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1.28 
1.33 
] 08 Annual 


Average 


Annual 
Average 


1.37 


prs. 


1.90 
prs. 


& S&S 
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and basic, not superficial; the entry of new basic fashions 


SUMPTION. Where fashion has been playing a major role 
(women's, misses’ and children’ ‘raned 9 lately in infants’), 
per capita sales show rise. Where fashion plays smaller 
role (men's, boys’ and youths’), per capita declines or shows 
no progress. ae fashion” is meant a change that is deep 


which create supplemental sales (hence increased consump- 

tion), rather than replacing one old type with a new type 

and resulting in no net gain. (See text of article for all 
details.) 


a decline of nearly one-half pair per in boys’ shoe sales as compared with —_ for 51.5 percent. Note that the juve- 


capita, 

The question is now obvious: why 
the consumption rise in women’s, 
misses’ and children’s, and infants’ 
and babies’ shoes? And why the 
consumption fall in men’s, and boys’- 
youths’ shoes? 

Has increased purchasing power 
played a role? No, for if it did there 
would be a corresponding rise in 
men’s and boys’ per capita consump- 
tion as compared with the others. 

In juvenile footwear has growing 
parental foot-consciousness, resulting 
in more frequent shoe purchases due 
to outgrown shoes, played a role? 
Not importantly, for if it did there 
would be a corresponding increase 
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girls’. 

Such factors as economics, foot 
health, fitting, store services, etc., 
have played only very minor roles, 
if at all, in the differential between 
increased consumption among some 
groups and decreased consumption 
among others. 


To show another aspect of these 
“trends” in per capita shoe consump- 
tion, take a look at Table 2. Note 
that back in the 1921-25 period men 
accounted for 31.5 percent of all shoe 
consumption, but today account for 
only 21.8 percent. Note that women 
used to account for only 30.7 per- 
cent of all shoes, but now account 
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nile group once accounted for 28.8 
percent, but today (which will sur- 
prise most shoe men) account for 
just 26.7 percent. 

All right, we now know what has 
happened. But more important is 
the question: Why has it happened? 
Why have these shifts in per capita 
consumption taken place? And can 
these shifts be “willed” or directed 
by the shoe industry? 

Back to our original statement, 
but now more emphatically: Fashion 
has been, and will continue to be, 
the most powerful of all factors in 
determining the course of per capita 
shoe consumption. 

Now to demonstrate it. 
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First, one point must be made 
exceptionally clear. The mere ap- 
plication of “fashion” into footwear 
or any other item of apparel does not 
by itself work any particular magic 
in inspiring more sales. For example, 
new treatments on women’s pumps 
for a given season represents a turn- 
over of fashion. However, it’s not 
accompanied by any _ particular 
change in consumer buying or con- 
sumption. Again, each season there 
are many new patterns introduced 
in men’s shoes. But men do not buy 
more shoes because of these new 
patterns, 

In short, mere “dressing up” of 
basic styles is simply a gesture toward 
creating “new” styles but in actuality 
the “old” style. Such 
sonal “changes” are common to all 
apparel industries, but they have no 
effect on changing the pattern of per 
capita consumption. 

A change must be made at a 
deeper, more basic level in fashion. 
When this occurs—and importantly, 
when it is properly attuned to con- 
sumer tastes, wants, needs, etc.—-the 


retains 


sea- 


jackpot is hit and per capita sales 
and consumption show a marked 


rise, 
Let’s cite some realistic examples 
in footwear. And it is here, we be- 
lieve, where the whole “secret” of 
rise in per capita consumption lies. 


Let’s take women’s shoes, Look 
at Table 1. Note the vear 1935. It’s 
a historic year in shoe business. Note, 
now, that in the 14 years 1921-34, 
the average annual per capita con- 
sumption of women’s shoes was 2.81 
pairs. Now comes something quite 
significant. See the difference in per 
capita consumption between the year 
1934 (3.05 pairs) and 1935 (3.31 
pairs). Several important things come 
to light here: 

1) This was a sudden and spec- 
tacular increase in consumption. 

2) Per capita consumption of 
women’s shoes had never before gone 
beyond 3.18 pairs—a record reached 
in 1929, 

3) When the 3.31 pairs 
reached in 1935 it was the start of a 
new era in women’s footwear. 

From 1935 to the present there’s 
never been a year when women’s 
consumption has dipped below the 
3.31 mark—and from 1936 it never 
went below the 3.40 mark. 

Why did the sudden and spectacu- 
lar change from 3.05 pairs in 1934 
to the 3.31 pairs in 1935 take place? 

It was then that the “playshoe” 
later to 
“casual” shoe 
lar reception. It 


were 


slowly convert into the 


met with mass popu- 
hastc 


was a neu 
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Table 2 
How Distribution Of Shoes 
Past 32 Years* 


Has Shifted In 
1953 


Men’s Shoes ... 21.8% 
Women’s Shoes . 51.5 
26.7 


Juveniles’ Shoes 


Total 100.0% 


Distribution 
1950 
35.7% 
37.1 


97 9 
a bee 


Men 
Women 
Juveniles 
ry 
Total 100.0% 
Does not include slippers, athletic or 
a new footwear classi- 
fication which heretofore rela- 
tively non-existent. The was 
colorful, low-priced, comfortable. It 


type of shoe 
was 


shoe 


permitted new versons of styling not 
adaptable to the conventional foot- 
which dominated up to that 
point. Most of all, it had popular 
appeal as a new basic theme in foot- 


wear 


wear. 

Up to that point the “novelty” shoe 
was in a dominant position. These 
were low-priced McKays. But note 
what happened, In 1931, MeKays 
accounted for 33.1 percent of shoe 
production; in 1933 it had fallen to 
26.7 percent, and in 1935 to 22.3 per- 
cent. It showed a steady decline 
thereafter (today it’s around two pet 
cent). 


Up to about 1935 a woman had 
her choice of several basic shoe types: 
(including novelties), 
house shoe, walking shoe. But with 
the playshoe came a new footwear 
category. It became an extra shoe 
a supplemental purchase. Women 
still bought the other basic types, but 
now they added a new basic type, 


dress shoe 


the playshoe. 

With the rise in the cemented and 
slip-lasted types that grew in the 
years that followed, the playshoe 
converted into the casual, with still 
more extensions such as dressy cas- 
uals, dressy flats, ete. shoe cate- 
ries that previously didn’t exist. 
However, the significant 
made here is that the 
and acceptance of a new basic fash 


x 
point 


introduction 


won ( playshoes) suddenly and perma- 
nently lifted per capita consumption, 


Let’s move to misses’ and chil- 
dren’s shoes. The 22-year pattern 
1921-43 had been pretty much the 
same year in and out, averaging 3.16 
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miscellaneo 


us 


1925-39 Aver. 1921-25 Aver. 





$1.5° ‘ 
30.7 


ono 
oO. 


LOO.O% LOO.0% 


Of Population 


1920 
33.3 
31.8 


1940 


37.4% 
37.5 
25.1 
LOO.0% 100.0% 


footwear Based on Tanners Council study 


pairs per capita annually, However, 
note the sharp difference in the per 
capita between the years 1943 and 
10944——a jump from 3.07 to 4.04 
pairs. This sensational jump of a 
full pair established a new era in this 
group. Average per capita consump- 
tion of this group in the 10 years 
1944-53 has been 4.66 pairs annually. 

Why did the shift take place so 
suddenly and spectacularly from 1943 
to 1944? It was here that the shoe 
industry introduced “fashion” into 
this category of footwear. Though 
the Mary Janes and regular and 
saddle oxfords remained bread-and- 
butter items, important new versions 
of styling for children and little girls 
came into being. It consisted of more 
color, use of a variety of 
materials, lightweight shoes, of more 
imaginative decorative treatments, of 
lines—and especially the trend 
toward the “grown-up” look which 
meant shoes styled along more adult 


greater 
new 


lines. 

Here was suddenly born “fashion” 
in the genuine sense, in a field here 
tofore largely a “utility” or “service” 
item business. There was the patent 
Mary Jane for party wear, the sturdy 
oxford for But now 
came a whole new version and selec 
tion of “fashion” for the kids. The 
kids and their parents embraced it 
and per capita shoe consumption 
jumped for this group. It will never 
fall back to the prewar pattern, The 
“magic” of fashion did the trick. 


~ hool wear, 


In infants’ and babies’ shoes 
the illustration is not so spectacular, 
yet the contention is demon 
strated. In the 20 1921-40 
annual per capita consumption of 


hasi« 
years 


this footwear averaged 2.06 pairs 
, 


But in the 13 years 1941-53 it rose a 





half pair, 25 percent, to 2.59 pairs. 

The change in these two periods 
was more gradual than abrupt. How- 
ever, it has been showing steady 
change. Why? Note today the uses 
of colors such as the pastels, which 
previously were difficult to find or 
sell; note the steady rise of low-cut 
shoes; note the greater variety of 
basic types such as oxfords, sandals, 
ties, etc.; note the much more imag- 
inative styling; note the greater use 
of novelty treatments such as decals, 
ete, 

All these have appealed to a new 
crop of young mothers. Formerly, 
infants’ and babies’ shoes were strictly 
functional, Today the factors of fash- 
ion and fun are playing increasingly 
important roles-—and selling more 
shoes. 


Now we come to men’s shoes. 
Per capita for the 22 years 1921-42 
was 2.12 pairs annual average. In 
the eight years 1946-53 it has av- 
eraged 1.90 pairs. Why has there 
been no sales progress—actually a 
decline—in this field? 


The answer must again revert to 
basic styling. Some 25-30 years ago, 
and before there was the high shoe 
for cold weather, the oxford for sum- 
mer. Two distinctly different shoes 
in terms of style and purpose. It 
meant at least two pairs of shoes a 
year, as the record consistently shows. 

The demise of the oxford left us 
with only one shoe, the oxford. More- 
over, in the past 20 years there have 
been no important changes in this 
shoe, The basic patterns still prevail: 
straight, wing, U and plain tips; the 
medallion or plain or stitched treat- 
ments, In colors, choice of black o1 
browns. Lots of minor “seasonal” 
changes, yes, but little in terms of 
basic changes. 

Even when “new” basic types have 
been introduced—such as gored slip- 
ons, mocassins, etc,they have re- 
tained much of the essential charac- 
ter of conventional footwear. Hence, 
having failed to stir the male imagi- 
nation sufficiently, sales and consump- 
tion have shown no change for the 
better. 


But to illustrate that our funda- 
mental contention holds in the men’s 
field as well as the others, let’s cite 
one example, All shoe business is fa- 
miliar with the sensational rise and 
mass male acceptance of the canvas- 
rubber booster oxfords in the past 
two-three years. Here was a neu 
basic type of footwear—colorful, low- 
priced, and serving a special purpose. 
This type of footwear hit the jackpot 
because it was ideally timed with the 
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rise in suburban living and the cor- 
responding activities around the 
home (and elsewhere) for which the 
male found this footwear splendidly 
adapted. 

Now, contrary to some opinion in 
the industry, this footwear has not 
been purchased at the expense of con- 
ventional men’s shoes, The canvas- 
rubber footwear have been supple- 
mental purchases. In short, if the 
estimated 12-15 million pairs of men’s 
booster oxfords sold in 1953 were 
added to that year’s shoe production, 
men’s per capita footwear consump- 
tion would have been appreciably 
over two pairs, 

It simply demonstrates that men 
are just as willing and ready to ac: 
cept new basic types of footwear as 
are any other group. 


The situation in the boy’s- 
youths’ field is almost identica! with 
the men’s, as can be noted in Table 
1. The industry as a whole recog- 
nizes that this has been one of the 
weakest of all fields in terms of im- 
aginative styling. Certainly it hasn’t 
been from lack of talent or ability 
but perhaps more from lack of ini- 
tiative anc “daring,” as all ventures 
into new paths are termed initially. 

However, there is a curious and 
interesting interplay between the 
men’s and boys’ shoe fields. One 
plausible theory is that if boys are 
“conditioned” to a relative monotony 
in footwear styling as they grow up, 
there is an ingrained conservatism 
regarding shoes when they become 
adults. Thus the adult male “resist- 
ance” to more colorful styling in 
shoes may stem from boyhood. 

Another equally plausible theory is 
that boys tend to emulate their fathers 
or other male adults in clothing. The 
desire to dress like Dad is natural. 
Shoes like Dad’s are natural, too. 
So if Dad is shod conventionally, the 
same goes for Junior, too. 

At whichever end the pattern origi- 
nates, the end result is the same: boys’ 
shoes have consistently been without 
major fashion inspiration. 


The whole story sums up to a 
fairly convincing conclusion that 
fashion is the key answer to increased 
per capita consumption in any of the 
industry’s major branches. Not fash- 
ion in the sense of new “treatments” 
of regular styles, but new basic fash- 
ions—basic in terms of colors, de- 
signs, materials, special purpose. The 
fact that a shoe is new, even in the 
radical sense, is also no guarantee 
of acceptance. In addition to being 
new it must fit to current needs and 
wants in consumer environments, ac- 
tivities, general trends as well as over- 


LEATHER and SHOES 


all fashion and economic trends. In 
short, there must be a practicability 
about any new fashion. It must make 
sense. 

By a more deliberate and studied 
probing of its marke's and market 
potentials, the shoe industry can de- 
vice the products to lift per capita 
footwear production to an over-all 
aver:ge of four and even five pairs 
and do it within the graspable future. 


Wilson Confident 


In a letter to stockholders, James 
D. Cooney, president, stated that 
Wilson & Co. closed the first eight 
months of its current fiseal year July 
3rd with earnings higher than a year 
ago. However, the improvement is 
not sufficient to warrant resumption 
of dividends on the common stock, 
he said. 

Net results from all domestic op- 
erations for the eight months were 
profitable compared with a loss in the 
1953 period. Earnings, however, 
were not satisfactory due to unfavor- 
able results from pork operations. 
Foreign operations were profitable 
and showed an improvement over last 
year, but these earnings are not avail- 
able for use in the U. S. in any sub- 
stantial amount, due to currency re- 
strictions and the need for working 
capital abroad, 

Cooney expressed confidence that 
the meat packing business is in the 
initial phase of increased activity 
which will carry over into the 1955 
year. 


Union Probe Completed 


Members of a special subcommittee 
of the Massachusetts commission of 
Communism and subversive activities 
announced this week that they have 
completed investigation of Interna- 


tional Fur and Leather Workers 
Union. 

The subcommittee heard testimony 
from 18 witnesses concerning activi- 
ties of IFLWU Local 21 in Peabody 
and Salem, Mass. Testimony, taken 
under oath and behind doors, filled 
some 1,000 typewritten pages. 

The subcommittee said it would 
file a full report on the hearings with 
the State Commission about Labor 
Day. No indication was given of any 
possible action against the Union or 
its leadership although the Cormmu- 
nist Party has been outlawed in Mas- 
sachusetts for some time. 
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LESS THAN EXPECTED 





Eight-Month Totals 
Show Drop Of 6.4% 


Hopes that the pace of shoe pro- 
duction has taken a definite turn for 
the better were set back this week 
with release of the Tanners’ Council 
latest estimates on 1954 output. 

The Council found that monthly 
figures are still running behind the 
corresponding months of 1953. July 
production was estimated at 38.9 
million pairs, “somewhat less” than 
previously expected, and 3.5 percent 
less than July 1953. 

This was substantiated by official 
figures released by the Commerce 
Department’s Census Bureau which 

t July 1954 output at 39 milion 
pairs, fully five percent less than the 
June 1954 total of 41.2 million pairs 
at four percent below the 40.5 million 
pairage of July a year ago. 

Shipments of footwear in July 
1954 amounted to 41.9 million pairs 
valued at $146.1 million. 

The Census Bureau found that 
men’s dress shoe output in July was 
five million pairs or 16 percent below 
the six million pairs made in June 
and 12 percent below July 1953. 

Women’s dress and work shoe pro- 
duction totaled 14.8 million pairs, 11 
percent greater than June 1954 and 
an increase of 10 percent over the 
13.5 million pairs made in July a 
year ago. Output of all other foot- 
wear in July was 12 percent lower 
than the level of June and 10 percent 
below the July 1953 totals. 

The Council added that prelimin- 
ary reports from shoe manufacturers 
indicate an output of about 40.8 mil- 
lion pairs in Aug., a decline of 4.7 
percent from the 42.8 million pairage 
of Aug. 1953. 

The Aug. estimate brings the eight 
months total for this year to 328.- 
642,000 pairs which is 6.4 percent 
less than the 351,102,000 pairs pro- 
duced in the same period a year ago 
and some 8.5 million pairs below the 
337,128,000 pairs reportea in the 
first eight months of 1952. 

The Council points out that the de- 
cline from last year is concentrated, 
percentagewise, in military shoes and 
non-street civilian mainly 
house slippe rs. 

Military shoes produced in the 
first eight months of this year are 
estimated by the Council at 1.170.000 
pairs, a decline of 24.5 percent from 
the 1,550,000 makes reported in last 


shoes, 
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year’s period. Miscellaneous civilian 
shoes (slippers, etc.) totaled 30,- 
500,000 pairs, eight million or 20.4 
percent lees than the 38,317,000 pairs 
produced in the 1953 period, 

Output of civilian street shoes was 
296,972,000 pairs or only 4.6 percent 
less than the 311,235,000 pairs re- 
ported in last year’s period. 


Agnew-Surpass Net Off 
Agnew-Surpass Shoe Stores, Ltd., 

and its wholly-owned subsidiary, The 

John Ritchie Company, Ltd., had 


consolidated net profit of $379,313 
or 88 cents pet eo share in the 
year ended May 1954. This com- 
pares with $192,396 or $1.18 per 
common share in the preceding year, 

Net sales were $10,713,954 against 
$11,329,431. Net working capital at 
the close of the year was $2,621,337 
against $2,510,386, 

Five stores were opened during 
the year and five were closed, leaving 
the number of stores in operation 
unchanged at 105, The company has 
1.274 preferred 
shareholders, and 1,159 common 
shareholders. 


employes, 1,031 
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WATER REPELLENCY of Duralene finished leather is checked by Leon W. 
Sidebottom, senior major chemist for the B. B. Chemical Co. and one of coun- 
try's leading chemists on leather finishing. 


NEW TANNERY FINISH 


B. B. Chemical Co.’s ““Duralene’’ 
Provides All Around Advantages 


A new durable upper leather finish 
which provides maximum protection 
and attractive color while enhancing 
the natural beauty of the leather has 
been announced by B. B. Chemical 
Co. of Cambridge, Mass. 


Among “Duralene’s” many advan- 
tages is its high water resistance and 
durability, Now available for use on 
corrected and full grain side leather 
and kips, both chrome and combi- 
nation tanned, “Duralene” is an all 
water type finish making it safe and 
easy to handle. Other important ad- 
vantages are the remarkable uni- 
formity with which it spreads during 
application and its ability to stand 
up under plating, graining or board. 
ing, staking, etc. 

Developed after years of work 
by the B, B. Chemical Co.'s labora- 
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tories and Tannery Finish Depart- 
ment, “Duralene” lies so flat and 
close to the grain that it actually 
seems to be a part of the leather 
itself. Reports from tanneries where 
the new finish has been tried indicate 
a strong preference for the rich, full 
color combined with the true aniline 
appearance which “Duralene” pro- 


duces. 


The “pull up” of leather finished 
with the new B. B. product is no- 
ticeably light giving a deep two- 
tone yet the base coats underneath 
do not “break up” or “shatter.” 


The new finish can also be used 
on sides which require maximum 
coverage. When so used it provides 
the same lively full color and dur- 
ability without the plugged, unat- 
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tractive appearance often found on 
leather of this type. 

Exhaustive tests have shown that 
the shoe manufacturers get better 
looking shoes with a more durable 
finish by using present packing room 
finishing materials on shoes made 
from “Duralene” finished leather. 
Full advantages of the new finish can 
best be obtained by using a “Dura- 
packing finish 
pounded from materials most com- 
patible with the “Duralene” tannery 
finish. 

The B. B. Chemical Co. is now 
completing the development of a new 
line of “Duralene” upper leather 
finishes for shoe factory use. 


lene room com- 


New-Type Swatchbook 

Breaking precedent with sample 
leather swatch presentations, Cart 
Leather Co. of Peabody, Mass., is 
offering its leathers in book form at 
this year's Leather Show. 

Actually, “The Color Story of Carr 
Calf Leathers” is presented in three 
different books. The range of Carr- 
Buck and Carr-Moc leathers for 
Spring and Summer 1955 is offered 
in two separate books while Carr- 
Smooth and Carr-Suede are com- 
bined in one book. 

Carr’s new leather swatch presen- 
tation is in attractive book design 
simulating a modern book jacket. 
The text inside which describes Carr 
leathers is done in blue ink on a 
white card in book form. A clear 
plastic sheet covers both text and 
book-sized swatches of Carr leather. 

The new book, which will be dis- 
tributed at the Leather Show, not 
only tells the story of Carr Leathe 
Co. but illustrates and describes each 
type of leather it produces, weights 
available, and applications. 


Sign Trostel Pact 

Agreement signed between Local 
47, International Fur & Leather 
Workers Union and the Albert Tros- 
tel & Sons Co. has established an 
hourly increase of five cents for all 
piece workers and seven cents for 
hourly rated workers. 

The settlement concluded a series 
of lengthy bargaining talks between 
union and management and included 
retroactive payment of the increases 
to July 31, 1954, according to Edwin 
Schendel, Trostel vice-president and 
John Churka, union business repre- 
sentative. 


August 28, 1954 





ST. LOUIS FOOTWEAR 





Capacity Crowd Views 
New Shoe Styles 


Important colors and trend-setting 
silhouettes in women’s high fashion 
shoes for Spring 1955 were high- 
lighted in a sparkling, fast-moving 
fashion show presented last week by 
the Shoe Fashion Board of St. Louis 
in the Missouri Room of Hotel Statler. 

A capacity audience comprised 
members of the St. Louis Fashion 
Group, Fashion Creators, shoe man- 
ufacturers, shoe retailers and allied 
trades. 

Commentary was by Miss Evelyne 
Farber, Midwest Editor of SHOE- 
SCOPE, and chairman of the Shoe 
Fashion Board of St. Louis. 

Prognosticated for next spring: 
shoes even more open and airy. Bare- 
backs and halter slings were the two 
top silhouettes featured in a color 
group of pink to petunia. Starred 
were a pastel pink lustre calf bare- 
back with rhinestone trim; a halter 
sling of pink-and-grey floral printed 
French import fabric, and a stripped 
bareback of sugarplum kidskin. 

Balancing the opened look was the 
closed look of trimmed or decorated 
pumps, shown in the black to grey 
color spectrum. The combination of 
the two colors was shown in a shell 
pump of black- and charcoal grey 
Dior striped fabric by Miron, with 
black patent trim. Tone-on-tone was 
stressed in a medium grey calf dress- 
maker pump with overlay of platinum 
grey calf. Palest grey in the group 
was silver grey calf in a closed-toe 
open-back halter sling with crystal 
ornament. 

Mid-heels for round-the-clock wear 
were shown in creams to browns. In- 
cluded were a tailored daytime pump 
in ginger aniline calf with white 
poinsettia trim; a two-tone envelope 
sling in fawn and cameo calf, point- 
ing up the open look for afternoon 
wear. Champagne lustre kidskin in 
a bareback mule was suggested as a 
double for dancing dates or at-home 
wear with glamour pants. 

Blues to periwinkle were saluted in 
urban-suburban flats. Bubble blue 
kidskin, collared with flat dises in 
varying shades of blue, depicted a 
closed-up city flat for outdoor wear. 
Periwinkle blue kidskin in an open- 
toe flat for indoor wear was trimmed 
with vamp underlay of confetti vinyl- 
ite, repeated in a fringed eyelash 
border filling in the wide open toe. 
The Egyptian influence was reflected 
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in a bareback wedge geometrically 


designed in turquoise and coral rib- 


bon faille. 


SPREADING THE WORD 





New England Group 


Joins Shoe Institute 
The New England Shoe and 


Leather Association has become asso- 


ciated with the National Shoe Insti- 
tute, industry promotional organiza- 
tion, according to George B. Hess, 


president of the Institute and Hess’ 
Shoes, Baltimore, Md., shoe retailer. 

Hess pointed out that the coopera 
tion of the New England 
would contribute much to the con 
tinued growth of the Institute’s pro- 
motional program. 


group 


“In this competitive period we see 
industry after industry laying pro- 
motional plans to get consumer at- 
tention and increase their share of 
the consumer’s dollar,” Hess said 
“The cooperation of the entire in 
dustry is essential if we are to de- 
velop the kind of promotional pro 
grams which will increase consume 
interest in footwear.” 
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For 100 years we have gone 


from your wallet to your shoes 


HERMAN ROSER & SONS, INC. 


GLASTONBURY, CONN. 


Quality Pigskin 
for fine shoes and leather goods 


in bark and chrome tannages. 


SEE OUR EXHIBIT 
LEATHER SHOW — BOOTH NO. 1 
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NEW ENGLAND sales representa- 
tive for Lamac Process Co., shoe ma- 
chinery manufacturing subsidiary of 
Erie Foundry Co., Erie, Pa., is John 
N. M'Ladota, formerly sales and serv- 
ice manager of Cosma Shoe Machin- 
ery Division of Pan American Trade 
Development Corp. A graduate of 
the University of Prague, M'Ladota 
was active in the European shoe ma- 
chinery field for years. His head- 
quarters will be located temporarily 
at 15 Humboldt St., Cambridge, 
Massachusetts. 


NOTHING YET 





Shoe Unions Deny 
Merger Accord 


Officers of the CIO and AFL shoe 
unions failed to reach definite agree- 
ment on merger plans at a meeting 
held Aug. 24 in Washington, D. C. 

The much-anticipated get-together 
of leaders of the AFL Boot and Shoe 
Workers Union and CIO United Shoe 
Workers of America brought a re- 
newal of current working agreements 
between the two unions but fell short 
of a complete joining of forces. 

Both president Russell J. Taylor 
of the CIO union and president John 
J. Mara of the AFL told Leather and 
Shoes that the meeting had produced 
good results but denied any merger. 
“The meeting was just another on the 
series of talks we have had over the 
past three years,” said Mara, “We 
plan to hold another soon,” 

Neither Mara nor Taylor would re- 
veal plans for further discussions on 
a merger of the two unions. They 
did not deny the possibility of a 
merger in the near future. 

United Shoe Workers, which rep- 
resents 65,000 shoe workers and 
Boot and Shoe Workers, numbering 
some 50,000 members, have a non- 
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raiding pact by which each union has 
agreed to respect the other’s factory 
contracts. Taylor and Mara said they 
intend to continue their practice of 
joint contract negotiations with both 
International and Brown Shoe Co.'s. 

Accompanying Mara was k rank W. 
Anderson of Chicago, vice president 
of the AFL union, and five regional 
directors. USWA secretary-treasurer 
James Mitchell, organizing director 
Walter Harris, and six regional di- 
rectors accompanied Taylor. 


Archie Kaplan Now 
Making Patent 


Archie Kaplan Leathers, Inc., re- 
cently organized new leather manu- 
facturing company of Boston, is now 
concentrating on the production of 
patent leather. The company is re- 
taining its original plans to produce 
side leathers, though this program is 
now scheduled to go into effect at a 
later date. 

Patent leather production and ship- 
ments are already showing a steady in- 
crease that has required the firm to 
move into expanded office quarters at 
183 Essex St., Boston, according to 
president Archie Kaplan. 

The first lot of patent leather 
shipped by the new firm recently went 
to Sudbury Shoe Co. Owner Ted Po- 
land told Kaplan that he felt “privi- 
leged to be the company’s first cus- 
tomer.”’ The customer list of Archie 
Kaplan Leathers, Inc., has since shown 


rapid RZrow th. 
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First LOO For Roser 

This year, Herman Roser & Sons, 
Inc., one of the world’s leading pro- 
ducers of quality pigskin leathers, 
marks the 100th anniversary of the 
establishment of its tannery at Glas- 
tonbury, Conn. 

The tanning firm, whose heritage 
stretches back to Kasper Roser in the 
year 1695, first took over the Glas- 
tonbury tannery of Hubbard & Broad- 
head in 1886. Since that time, it has 
established itself as a producer of the 
choicest’ pigskin leathers. And 
founder Herman Roser, who died in 
1947, has been succeeded as head of 
the tannery by sons John and Mar- 
tin. This year, a ninth generation of 
the Roser family entered the busi- 
ness, 

Two other Roser tanneries, op- 
erated by descendants of Kasper 
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Roser, are still operating in Ger- 
many. They are: J. H. Roser A.G.. 
in Esslinger near Stuttgart, direct 
successor of the tannery established 
by Kasper Roser; and C. F. Roser. 
G. m. b. H., in Feuerbach, also near 
Stuttgart. Both are internationally 
known for fine cowhide leather. 

Today, Herman Roser pigskins 
find their principal market in the 
manufacture of choice personal and 
household leather goods. The leath- 
ers are always in demand because of 
their ability to acquire a beautiful 
patina, their distinctive “creak,” and 
ineir pleasant aroma. 


Packer Strike Threat 

Increasing concern was voiced in 
the packinghouse industry and many 
allied trades this week over the latest 
developments concerning negotiations 
between the CIO United Packing- 
house Workers union and the big 
four packers: Armour, Swift, Wilson 
and Cudahy. 

After one negotiating session with 
each of the packers, the union re- 
ported no progress had been reached. 
Talks were resumed by the union and 
Armour & Co. on Tuesday this week. 
Charles Hayes, district ] director of 
the union, said that Local 347 of the 
union last week authorized calling a 
strike after a deadlock in negotia- 
tions. 

This week, many other local unions 
were taking strike votes. Contracts 
with the big four packers expire Sept. 
Ist. 

The union has demanded a substan- 
tial increase but has not disclosed the 
specific amount it seeks. It also seeks 
a 35-hour work week, a guaranteed 
annual wage and improvements in 
health and welfare provisions. 


Kiefer Joins Salem Oil 

James M. Kiefer has joined the 
staff of Salem Oil & Grease Co.., 
Salem, Mass. He will serve as _ re- 
search chemist in the firm’s division 
on research and product development 
in tannery oils. 

A graduate of Loyola University, 
Kiefer was research chemist and co- 
ordinator of technical information 
for market development for 16 years 
at Armour Chemical Division. He 
was actively engaged in research on 
the development and application of 
mineral oils, fatty acids and chemi- 
cals derived from them, including the 
new cationic and nonionic surface 
active agents. 
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Talk abou t low 


Here's a light, bright tan shade developed by 

Du Pont that’s really worth talking about. Like all 
shades achieved with Du Pont dyes, it offers 

the outstanding color performance that helps insure 


customer satisfaction. 


Du Pont dyes give deep penetration, level shades 
and full bloomy undertones ... are compatible 
with syntans. Colors stay true to shade through the 


usual processing alter dyeing. 


In addition to manufacturing a complete line 

of dyes, Du Pont’s Dyes and Chemicals Division 
offers the help of a technical-service staff. 

Call on this experienced staff whenever you want help 
with any dyeing problem. KE. 1. du Pont de Nemours & 
Co. (Ine.), Dyes and Chemicals Division, 

Wilmington 98, Delaware. 








Qatoet Vy. 


DYES RECOMMENDED 
FOR TAN SHADES 


© Du Pont Resorcin Brown 5G Conc. 
200% 


© Du Pont Chromate Brown EBN 

© “PONTACHROME’* Brown RH Conc. 
© “PONTACHROME” Brown HN Conc. 
© “PONTACHROME” Brown G 


*Reg. U. S. Pat. Off 


ts et ot 





GETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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It Takes More Than A Pretty Bauble 


That goes for shoes, too. 





Only about half of the 500 million pairs of shoes sold 
annually are bought to fill consumers’ basic needs. All 
the rest are extra-pairage—shoes beyond basic needs 


... purchases inspired by fashion appeal. 





Shoe business without fashion is like a skeleton. 
You've got the basic framework but there are a lot 


of essential assets missing. 


In short, it’s fashion that makes people buy more 
shoes than their basic needs. And fashion is more than 


a little decoration on a basic shoe. 


HOW TO CONVERT FASHION INTO MOREL 
SALES. That’s the foremost interest and challenge of 
shoe business. The answer lies in a formula of three 


vital factors: 


You’ve got to know fashion trends. 





You've got to be alert to new fashion markets. 





You’ve got to effectively merchandise those 
trends and markets. 


Deliver authoritative information to shoe men on 


these three vital topics and you’ve got a winner. 





IF YOU SUPPLY THE SHOE INDUSTRY WITH ANY PRODUCT 
OR SERVICE—then your selling story will find the perfect sales- 


impact spot in the advertising pages of our September 25 issue. 
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Pm. Te Create A Living Fashion 


We've got a winner—and for you, too! 





It’s LEATHER AND SHors’ ADVANCE SPRING 
SUMMER FOOTWEAR FASHION ISSUE dated 


September 25. 


It’s going to be the most talked-about, read-about 
footwear fashion report seen in years. We've been 
working on it for months. Many pages of authoritative 
fashion trends... presented well in advance of all the 
fall shoe shows, and hence will serve as an influential 


Spring-Summer 1955 style and buying guide for 





shoemen. 


Trends in women’s and men’s dress and casual shoes 
. trends in teen boys’ and girls’ shoes . . . trends in 
footwear for little people . . . trends in leathers and 


fabrics and ornamental treatments. 


Plus eight new footwear markets with fine sales 


possibilities. 


It’ll be read and retained with intense interest by 
shoe manufacturing executives responsible for over 


96‘, of the nation’s shoe output, And by over 1,000 





major volume retail shoe buyers. 





For space in our ADVANCE SPRING-SUMMER FOOTWEAR 
FASHION ISSUE, contact Leather And Shoes at 300 W. Adams 
St., Chicago. Advertising closes September 16. 
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Here is the Newest 
Tannery Finish 


DURALENE 


by B B Chemical Company 






















The B B Chemical Company announces a new line of tannery 
finishes .. . DURALENE. 

DURALENE is a completely new water type finish that produces the 
much desired ANILINE appearance. It imparts rich color and life to 
leather, brings out its full natural beauty. With DURALENE finishes, 








you look into leather, not at it. 






At the same time, DURALENE, now available for both chrome and 






combination tannages on kip and side leather, produces excellent 


uniformity, is flat and close to the grain. It gives leather the right 








feel and break. 





Of great importance, DURALENI makes finished 









leather tighter, more water repellent, and 









more durable than other finishes. 













For more information about these finishes, 


developed as the result of years of research 





in close coordination with leading tanners 





and shoe manufacturers, write today. Ask for 









a demonstration of DURALENE finishes. 





BB CHEMICAL COM PANY Tannery Division *T 
rademork BB Chemical Co 
784 Memorial Drive, Cambridge 39, Massachusetts 
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MILITARY BUYING 


Invitations 


Safety Shoes. The Redstone 
Arsenal, Huntsville, Ala., has issued 
Invitation No. 66 calling for bids on 
141 pairs of men’s safety shoes, con- 
ductor, blucher type, various sizes. 
Bid opening at Arsenal on Aug. 31. 

Chamois. The Navy General 
Stores Supply Office, 700 Robbins 
Ave., Philadelphia, Pa., has issued 
invitation calling for bids on 5,250 
chamois, Spec. KK-L-167A. Opening 
in Philadelphia on Sept. 3. 





NO RED ROUNDUP 





But Government May 
Move Against Unions 


Despite President Eisenhower’s 
signing of the bill which outlaws the 
Communist Party, the Government is 
planning no large scale roundup of 
Reds in the U. S. However, Red- 
dominated unions, including Inter- 
national Fur and Leather Workers, 
may oon feel the Justice Depart- 
ment’s hot breath on their necks. 

The Department has four unions 
marked for early actions 
it can dig up the evidence it needs. 
The unions are: International Fur 
and Leather Workers Union with 
50.000 to 75.000 members. Mone 
Mill & Smelter Workers with 60,000 
members, International Longshore- 
men with 75,000 to 100,000 members 
on the West Coast, and United Elec- 
trical Workers with 50,000 to 75,000 
members. 

The new Communist Control Act 
passed by Congress and signed Aug. 
24 by the President, provides, among 
other things, for depriving unions 
found Red-dominated by the Na- 


provided 


tional Labor Relations Board of bar 
gaining and other labor rights. 


The Board itself sought itself to 


decertify IFLWI 
its president, Ben Gold, had falsely 
allidavit 


on grounds that 


signed a non-Communist 


but its decision was reversed by the 


courts. However, if Atty. Gen. Het 
bert Brownell’s Justice Department 
can get the facts it needs, it will take 
the unions to court, try to do the job 


in which NLRB failed. 


VERY SATISFACTORY 


Brown Shoe Reports 
Sales Even With '53 


Brown Shoe Co., St. Louis, Mo.. 
has declared a quarterly dividend of 
80 cents on common stock payable 
Sept. Ist as of record August 16th. 
This declaration was an increase of 
20 as the company had been paying 
60c quarterly with year end extras of 
$1.00 in January. 

Chuck R. Gamble, president, said 
earnings in the last half of the cur 
rent fiscal year ending Oct. 31st will 
be “very Sales, he 
said, are running about even with 


satisfactory.” 


those of last year. 

During the first half of the current 
fiscal year, Brown’s totaled 
$72,374,341, a 35% increase over 
the comparable 1953 period. Fiscal 
1953 sales totaled $140,656,013. For 
the six months ended April 30, net 
income was equal to $3.64 a common 


sales 


share against $3.03 in the year earlier 
period, 

The company also announced this 
week that it will construct a new shoe 
plant at Booneville, Miss. The new 
factory 
90,000 square feet and is to be ready 


will have an area of about 


for production by spring of 1955, 


NEW CONSTRUCTION featuring 
lightweight smooth dressy edges on 
little girls’ service sandals will be in- 
troduced in Brown Shoe Co.'s spring 
1955 Robin Hood line. Other fea- 
tures include greater flexibility and 
cushion insole from heel to toe. Rob- 
lee McCarthy, general manager of 
Robin Hood, reports important style 
trend in service sandals toward two- 
buckle vamp rather than single-buckle 
treatment. 


Dichter Report Pending 


The National Shoe Institute re ports 
that it expects Lo mail Dr. Ernest 
Dichter’s report on “Men's Shos 
Buying Habits” to all subseriber 
shortly. 

Dr. Dichter’s study 
results of depth interviews 
in all walks of life 


reveal a 


presents the 
with men 
Purpose is to 
sound pss hol at il 1}) 
proach to (1) making men’s shor 
advertising more effective in selling 


) 


shoes, and (2) providing a sound 


approach to an industry-wide pro 


gram to increase consumption 


men’s shoes, 
The report is pr d at $35 pet 
| | | 


copy to all industry members and 


I 
$50 to those outside the shoe industry 
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Thred-fast 


Atlas 


| TACK CORP. 
Since 1810 
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send samples 
or specifications 


BRASS, STEEL OR (F)) Rolled ¢) 
ALUMINUM EYELETS Res 


83 PLEASANT STREET 
FAIRHAVEN, MASS. 
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American Hide Net Off 


American Hide and Leather Co. 
of Boston reports for the year ended 
June 30 a net loss of $900,634 as 
compared to a net profit of $609,222 
in the previous fiscal year. 

Net sales for the year totaled 
$10,408,253 against net sales of 
$13,220,245 in fiscal 1953. 

Cumulative dividends not paid on 
the $3 preferred stock amounted to 
$245,783. 

Stanley M. Rowland, president, 
said the new management has been 
conducting an intensive campaign to 
restore the firm to its proper position 
in the leather industry. 


New Industrial Reodorants 
Rhodia, Inc., of New York, an- 


nounces the commercial availability 
of four new industrial reodorants for 
air-borne odor abatement in leather 
tanneries and the transportation of 
hides. 

The new products, introduced after 
years of laboratory tests and use un- 
der actual conditions, have been des- 
ignated “Alamask” CPM, “Alamask” 
BUL, “Alamask” DK and “Alamask” 
DM. They were specially designed 
to combat the rancid oil and decayed 
flesh odors emanating from sulphur 
compounds and caproic acids in the 
tanning operations, 

Rhodias newly-established — engi- 
neering section can supply chemists 
and chemical engineers experienced 
in waste treatment and malodorous 
problems to give technical assistance 
to tanners and hide-transporters seek- 
ing malodor abatement. 


Letters 





Lady Buyer 
Sirs: 

As an active member of the Busi- 
ness & Professional Women’s Club I 
am especially interested with the status 
of women in business and the profes- 
sions. It was with some consternation 
that [ noted from the statistics listed 
in your article in the August 14 issue 
(‘Women Serve In Some Strange Oc- 
cupations In The Shoe Industry”) 
that no women were included in the 
classification of purchasing agents and 
buyers. 

While I realize that any industry 
survey may not be entirely complete, 
I do want to go on record to say that 
I am and was prior to 1950 buyer of 
supplies, materials and findings for the 
two factories of Vaisey-Bristol Shoe 
Mfg. Corp. in Monett and Marionville, 
Mo. 

My position I consider one of un- 
usual challenge and opportunity. Per- 
haps it is all too exceptional a field 
for women. One salesman told me on 
his first call that when he was an- 
nounced to a woman purchasing agent 
he didn’t know whether to rush up 
and shake her hand or give her a kiss! 

Miss Margaret Smith 


Director of Purchasing 
Vaisey-Bristol Shoe Mfg. Corp. 
Monett, Mo. 


(The Census Bureau survey was on a 
sample basis, no doubt missed some addi- 
tional occupations such as yours—though 
the Bureau claims its figures are pretty 
representative. Incidentally, as to that 
salesman, he really was confused. After 
all, he can shake hands with buyers any- 
time, Editor.) 
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IMPROVE YOUR SHOE... IMPROVE YOUR MARKET 


Shoe linings treated with 
PURATIZED® fungicide will: 


¢ Resist bacteria and fungi 


© Last longer 
¢ lessen odor 
¢ Retain original color 


: and feel of fabric 
7 


Your shoe will be better if the lining is treated. 
Your customer relations will be better if there are no returns due to deterioration 
or breakage of shoe linings. Insist on materials containing PURATIZED. 
Contact Gallowhur licensed distributors in Boston: Pepperell Manufacturing 
Company; Cushman & Marden; Bennett & Goding, Inc. 


Cliche. 
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1 SECOND AVE., NEW YORK 17, N. Y. 





CHEMICAL CORPORATION 
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Hidden Copies 


Sirs: 

I think the highlight of our Cen- 
tennial Celebration came when we re- 
ceived the August 7th edition of 
LeatHer AND SHoes. It was a real 
pleasure to read your article and see 
how you handled the splendid tribute 
to the Fred Rueping Leather Company 
on the occasion of its 100th anniver- 
sary. 

We'll need a lot of extra copies 
around here. Those that are around 
are at a »remium, what with all the 
executive staff holding onto their 
copies for dear life. 

R. L. Jensen 
Advertising Manager 
Fred Rueping Leather Co. 
Fond du Lac, Wis. 


Still About Sylvie 
Sirs: 

Some time ago I read an article by 
Sylvie Hamilton in your magazine. In 
my opinion this article is full of sound, 
constructive facts that should be read 
and digested by every progressive man- 
ufacturer and retailer in the industry. 

George H. Potashnick 
Shoe Merchandiser 
Stix, Baer & Fuller 
St. Louis 


Sylvie Again 
Sirs: 

As a shoe manufacturer in Canada, 
I would like to congratulate you on 
your recent article by Sylvie Hamil- 
ton, entitled “You Can’t Look Back- 
ward and Style for Tomorrow.” 

In shoe business, as in most, new 
methods are often held at arm’s length; 
they are feared. However, if a person 
can’t swim it isn’t a good idea to toss 
him into deep water. He'll learn bet- 
ter in shallow water. The same applies 
to shoe manufacturers and retailers in 
testing ar.d adopting the prophecy and 
predictions of stylists and fashion ex- 
perts. 

Most of us are quite willing to ac- 
cept new ideas, otherwise the shoe in- 
dustry would not have progressed. 
The important thing is whether our 
industry is in line with others, or are 
we taking a back seat compared with 
other industries. 

However, let me re-emphasize that 
Miss Hamilton brings to light many 
good points. Her article should ignite 
a spark in the minds of those who have 
been coasting along. 

Nicholas Hanna 


Sales Manager 


Grand’Mere Shoe Co. Ltd. 
Grand’Mere, Quebec 
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LEATHER MARKET REPORT 





Shoe Production Lags 


Behind Retail Sales 


Bewildered Shoe Manufacturers Await Market Turn 
Privately Admit Lower Leather Prices Not The Answer 


Sole Leather sales continue 
moderate. Only buying done calls 
for small quantities and quick de- 
livery. Prices generally unchanged. 

Very best selected light bends 
sometimes bring up to 68c but usual 
top is abovt 66c. Less desirable 
stock quoted at 64c and down. Best 
8-9 iron bends bring 57-58e and 
down. Up to about 50c asked for 
9-10 irons with up to 48c asked for 
best 10 iron and up bends. 


Sole Leather Offal quiet. Even 
dickering done lethargically. Asking 
prices, or close to them, usually ob- 
tained. No large sales reported. 

Steer bellies quoted at 27-28 and 
down, cow bellies 26-27c. Up to 48c 
quoted for single shoulders with 
heads off, heads-on up to about 4lec. 
Double rough shoulders bring up to 
lc for good lights, even more for 
superior stock, Usual quotation for 
TR leather about 44c¢ and down. 
Heads and shanks very quiet. 


Calf Tanners mark time. New 
business very smali. Considerable 
interest reported but sales continue 
on hand to mouth basis. Prices un- 


Men’s weights sell top selections 
easily, while volume grades accumu- 
late. Superior tannages ask up to 
about $1.06 for top grade. Volume 
tannages quote about 85c and down. 
Plenty of leather available at under 
70c with interest good but buyers 
holding off “till show time.” 

Women’s weight calf quoted at 
about 96c and down for high colors 
in small skin leather. Regular sized 
skins bring about 90c and down. 
Volume tannages start at about 82ce, 
go down to about 50¢c. 

Suede calf very slow. Heavy suede 
for unlined shoes gets small regular 
call at about $1.00 and down. 


Sheep tanners not too un- 
happy. New orders moderate but 
total sales average out well on a 
month to month basis. Prices fairly 
steady. Colored vegetable sheep 
gaining new friends, 

Top grade heavy boot lining rus- 
sets bring up to about 30c when 
bought for specialty purposes. Regu- 
lar boot linings bring a top of about 
25c with about 23c and down getting 
biggest play. Shoe linings quoted at 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


416 N. WATER 5 MILWAUKEE 
PHONE DALY 86-6919 





Since 1888 


Specialty Leathers 
Side — Horse 


Well known Tannages 
. 


KLENZETTE 


changed from last week. 23c and down, sell best in 15-20 


ANILETTE 


ROSS-ETTE 
and the popular 





Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1953 
WEEK AGO AGO HIGH 





77-1.15 95-1.20 


CALF (Men’s HM) 63-1.04 67-1.06 
CALF (Women’s) 58-97 58-97 67-1.00 80-1.03 
CALF SUEDE 75-1.15 75-1.15 75-1.15 85-1.10 
KID (Black Glazed) 55-90 55-90 55-90 75-90 
KID SUEDE 45-95 45-95 48-91 80-96 
PATENT (Extreme) $2-62 $2-62 55-60 60-64 
SHEEP (Russet Linings) 15-23 15-23 18-32 18-32 
KIPS (Cembination) 47-52 48-52 54-60 64-68 
EXTREMES (Combination) 44-49 44-49 50-55 56-59 
WORK ELK (Corrected) 34-38 34-38 39-43 38-45 
SOLE (Light Bends) 64-68 64-68 66-69 68-72 
BELLIES 27-28 27-28 27-30 26-29 
SHOULDERS (Dble. Rgh.) 44-48 44-48 51-55 51-56 
SPLITS (Lt. Suede) 32-38 32-38 33-39 35-39 
SPLITS (Finished Linings) 17-22 17-22 18-22 24-26 
WELTING (% x %) 7-7% 707%, Wye 1% 8 
LIGHT NATIVE COWS 14-14% 15% 18, 20, 


AH. Ross &SonsCo 


Chicago 27, Illinois 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock. 
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selections. Colored vegetable lin- 
ings bring all the way up to 27e for 
shoes, up to about 30c for specialty 
purposes. Chrome linings hold at 
about 30¢ and down. 


Side Leather Tanners need 
sales, Prices fairly firm in face of 
dwindling interest. Plenty of shop- 
pers but few firm offers. Buyers say 
they'll wait till show time to make 
decisions. Meanwhile steady retail 
shoe sales indicate future demand of 
substantial proportions. 

Combination tanned kips quoted 
at 52c and down for best heavies, a 
fev cents less for lighter and not so 
tannages. Best extremes start 
at about 48c, go down according to 
quality and weight. Very choice 
large leather quoted at 41¢ and down 
while plenty available at 39c and 
down, 

Chrome tanned kips quoted at 
about 49e and down for best heavy 
leather, even more in at least one 
tannage. Best extremes ask 46c and 
down, large leather about 40c and 
down. Volume tannages ask several 
cents less than above prices and 
plenty of pretty good large leather 
available in middle and low 30’s, 


good 


Split Leathers continue com- 
petitive. Business fair to good but 


prices not always enough to keep 
tanners happy. Linings still the big 
item while suedes get fewer forward 
orders. Sampling of white suedes 
reported very good. Tanners of best 
whites look for another good run. 

Finished linings quoted at 22-20- 
18c for best. Volume tannages bring 
between 14-18c. Suede linings ask 
all the way up to about 26c, sell in 
volume at about 22c and down. Non- 
slips bring 22¢ and down with bulk 
of trading at nearer 17c. 

Suede splits for outsides bring 38c 
and down. Heavy suede for unlined 
shoes quoted at 42c and down with 
plenty at 38 and down. 

Sole splits get fair call at 28-26- 
24¢ for 4-5 ounce stock, 32-29-26c 
for 5-6 ounces, 39-36-33c for 6-7 
ounces. Lines priced slightly lower 
only moderately active. White sole 
splits get the usual one to two cent 
premium all along the line. 


Kid leather disappoints. Tan- 
ners report August has been a very 
slow month and it shows no signs of 
picking up. 

Some talk about colored kid, with 
a few tanners starting to send out 
samplings in red, blue and rust and 
This is still in the very 


pink shades. 
talking and 


beginning of “the 
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CARR LEATHER CO. 
PEABODY. MASS.US.A. 


} Calf Leather Specialista. 








For beauty of grain and 
uniformity of color and finish, for economy 
in cutting, 


CARK 


Fashion's Finest Calf 


tannage, for 


and for Distinctive character, 


leathers (smooth, suedes, and _ re- 
verse grains) are fashion firsts with the 
most discriminating. 


CARR LEATHER CO. 


TANNERY 
PEABODY, MASS. 183 ESSEX ST., BOSTON 


SALES OFFICE 
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~ LINING LEATHERS ° 
AND CALFSKINS ° 





Sine fatlet 


LININGS ... Side leather and caif linings. « 
Domestic and imported to fit shoe manu- 
facturer's individual needs. 


TOOLING LEATHER... Calf, kips and | 
sides for leathercraft work. 


HEBB LEATHER CO., m m6. BOSTON, MASS. 


112 BEACH STREET -. 
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and has just been 
reported by an occasional tanner. 


sampling stage” 


Most loca. tanners have not yet 
discussed any colors, nor are they 
yet looking forward to the Spring 
trade. They are mainly selling black 
suede in small quantity for last 
minute Fall cuttings and currently 
are not too well satisfied with these 
sales. 

Linings 
black suede. 
tremely slow as are 
also scarcely moving. 


moving at the pace of 
Slipper leathers ex- 
satin mats. 
Crushed is 


Average Kid Leather Prices 
Suede 32c-90c 

Crushed 25c-75c 

Slipper 25c-60c 

Linings 25¢-55e 

Glazed 25c-$1.00 

Satin Mats 69c-98c 


Belting leather tanners say 
business definitely “could be worse” 
and although they are not too satis- 
fied with present activity, some sales 
are made. No price changes quoted. 

Curriers find some activity along 
their way. Some have had to lay off 
a few men, but they are all keeping 
going and find that orders do come 
in. No price changes quoted. 

Glove leathers precarious, This 
should be the height of the season 
but tanners are laying off men and 
several are talking about shutting 
down until conditions improve. A 
few glove firms are doing a good 
business but the majority of the 
smaller operators report a lack of 
orders even from old accounts. 

As usual, pigskins the most popu- 
lar high grade leather. Prices firm 
and stocks fairly low. The 35c to 
65c are best selling grades. Low ends 
at 25c to 30c move fairly well. Ca- 
bretias slow with prices firm from 
75c down. Bulk of business is done 
under 50c. 

Suedes having a poor season. 
Men’s greys quoted at 34¢ and 28c 
with very little business passing. 
Hair types quoted around 60c but 
the call is light. 

Lightweight domestic pigtex in de- 
mand at 2le. Heavy weights neg- 
lected. Iranians easier. 


Work glove leather hopeful. 
Tanners of top finished work glove 
report new orders booked 
again from regular customers at 
steady prices. While they admit some 
lower quality leather has been bought 
at concessions of a cent or two for 
making up cheaper work gloves to 
meet keen competition, business in 
regular lines at prevailing prices. 


splits 
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Spruce extract, tks., f.ob. wks 


y » splits >| r M M . 

Work glove plit of LM we ight ranning Materials Myrobalan extract, solid, 55% tannin 
quoted steady at 14c for No. | grade, . i Myrobalan extract, powdered, 60% tan 
130 for No. ‘ ‘ Raw tanning materials show nin 

oc TOT INO, 2 grade and 12c for No. ° ° ° i Valonia extract, powdered, 63% tannin 
ar Bes So il eee atl little change in price, activity moder- Quebracho Extract, Powdered, Swedish 
o grade. M weight quoted unchangec ; Pig 4 . ‘ie ak spray dried, 76-78% tannin 
ate. No change in tanning extracts. Wattle Extract, Powdered, Swedish 


with No. 1 grade at 15c, No. 2 grade 5 a : : . : 
8 : . Majority of fish oils slightly firmer vom tannie 


at 14c and No. 3 grade at L3c. Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 


as season approaches. 

. . Oakwood, Swedish, solid, 60-62% 

Garment still spotty. New or- P i Oakwood, Swedish, powdered, 64-66% 
t Raw Tanning Materials Larehbark, Swedish, solid, 54-54% 


ders coming In rather slowly al- Divi Divi, Dom., 48% basis shp’t, bag $72.00 Larchbark, powdered, Swedish spray 
though a fair amount of business Wattle Bark, ton .....‘'Fair Average’ $98.00 dried, 58-60% 
. Séege ....''Merchantable’’ $94.00 
booked at mostly unchanged prices. Sumac, 28% leaf $124.00 r > Oil 
ae . i : BEE ‘ Ground $120.00 anners’ Oils 
Sheepskin garment leather moved sevyebeiane. 3. i's tembes $43.00 : : 4 
j >: > 2().29- ; Sorted $48.00 Cod Oil, Nfid., loose basis, gal a 
in the range of 30-32c and down for Genuines $49.00 Cod, sulphonated, pure 25% mols 
various tannages of suede and some Crushed 42-44% $62.00 ture ” 
- Valonia Cups, 30-32% guaranteed $49.00 Cod, sulphonated, 25% added mineral 
sellers of top tannages continue to Valonia Beards, 40-42% guaranteed $63.00 11% 
“ Mangrove Bark, Ecuadorian $54.00 Cod, sulphonated, 50% added 
hold lists at a cent or two more. Last Mangrove Bark, Colombian $58.00 ; 
Mangrove Bark, 38% E. African $69.00 Castor oll, No. 1 C.P. drs 


75 


mineral 


Le.1 


=p “ siness in grai ini é 
re P ore d bu me = in grain finish also a - Sulphonated castor oll ‘ 
in range of 30-32c. Tanning Extracts* Linseed oil, tks., f.0.b. Minn 
drums 
- wre . q ” er - Chestnut Extract, Liquid (basis Neat t. 20° C.T 
Horsehide garment leather is be- 25% tannin), f.0.b. plant oe i a 
ing sold but volume is not particu- | ean ( Neatsfoot, prime drums, ¢ 
1 " * ‘ . shi y f.o.b. Chica 
lariy well. Tanners indicate addi- Barrels, lel t lel. £.0.b. Chicago 
° ° . ° Chestnut Extract, Powdered (basis , ‘ mo 
: 2g ‘ . ! “ Neatsfoot, sulphonated, 75% 
tional business booked which will 40% tannin), f.0.. plant Gunn ciel en, aan 
4 ° 4 a » © r 
just about maintain current opera- Bags, lc.) vee eater” te iene 
° nw - er a . RAT. Ar clal Moellon, 25% ou 
tions. The market continues around Cutch, solid Borneo, 55% tannin ..... Chamois Moellon, 25% moisture 
- Hemlock Extract, 25% tannin, tk. es Common degras 
36c and down for good tannages. fob. works tees Neutral degras 
: ‘ b seeses ‘ ‘ r r t Tallow, 75% 
Cowhide garment leather also mov- Oak bark extract, 25% tannin, Ib Sulphonated Tallow, 50% 
: - ; j ad “ bbis. 6%-6%, tks. ... , 8 . xf com ound ; 
ing, bringing 31-32c with some sell- Quebracho Extract —a 
soli are 3 an a4 hee 
ers asking 1-2c more. Solid 7 , ee 63% tannin ss ine Sulphonated sperm 25% mois 
Solid, Clar., guaranteed 64% tannin, c.1 egy me) aoe Ceeeees 
“28e ic Pe 12 3/16 he. ; , ; , 
R Bag, aoe a one pune up. Wattle extract. solid, ¢.1., Kast African Petroleum Oils, 150 seconds vise., tke 
rices on a fairly steady basis as no 60% tannin reeres -. 09% reteaia ‘conds vise.. ¢ 
° . P . ° Wattle extract. solid, ¢.1., South African ee Otis, 100 seconds vine ke 
particular change is reported in 60% tannin reason ae “ae 
, ae : oF tite Powdered super spruce, bags, c.! 
value s at the pre sent time. 65%; lel ‘ *Imported Extracts are plus duty 





Case leather ranged 42-43c for 2- 
2 ounce, and 43-44c for 3-31% 


< 


eee, eet eee een ens i, From California Comes — 


quoted at 50c for 4/5 ounce, 52 
5/6 ounce, 54c for 6/7 ounce. 56 


ste for 9/10 ounce and 64e for 10/11 GLOVE TANNAGE SIDES 


Ole for 9/10 ounce and 64c for 10/11 
ounce. Grade B still quoted 2-3c less 


and Grade C about 5-6c under the CHROME SPLITS FINISHED FOR UPPERS 


above quoted levels. 
Colors bring 3c more and glazed 
2c over prices on russet finish. 


. LOS ANGELES TANNING CO. 
4101 Whiteside St. Los Angeles 63, Calif. 


al . 

Open For Business 

The city of Auburn, leader of 
Maine’s shoemaking industry, added 
another firm to its imposing list “SUPERIOR LEATHERS” 
last week when Auburn Last Co. ’ . 
OY pel sees hs wl . Chrome Retan Sole Leath#r 

p : ney In bends shoulders bellies outstanding in its waterproofing 

Phe newly -organized firm, now and long-wearing properties 
operating with seven employes, ex- Katz Chrome’ 
pects to up this figure considerably Tic tdaak leathaottes Ghas aleve and garment purpeses 


when actual manufacture of lasts is Chrome Retan Upper Leather 


added about the first of the year. 
A quality shoe leather water resisting easily worked 





President and general manager is 
TPC me) oe ee Coe 


Robert J. Holmes, former assistant cR OR TANN/4¢7 
ae 4t¢ 
eT ax. SUPERIOR TANNING CO. 


plant manager of Fitz Bros., in Au- 3 
burn which closed recently. Fitz ’ ~~ 7 1254 West Division Street, Chicago 
Bros. was a branch of United Last 


Co. where Holmes was formerly in 


AGENTS 


charge of sales promotion and ad- 
vertising. 
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LIQUID 
POWDER 


WATTLE 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 





HIDES AND SKINS MARKET REPORT 





Growing Tanner Interest Keeps 


Prices Firm On Most Selections 


Some Packers Prefer To Hold Out Offerings 
For Better Prices But Majority Do Fair Business 


Packer hides accelerate, reflect- 
ing an active demand from not only 
dealers and traders but also from a 
number of tanners as well. Big four 
killers on Tuesday also sold over 
100,000 hides of most selections at 
going prices which seemed to be 
firmly maintained, 

Steer which brought 
strong prices in the preceding week, 
keenly sought, both native and 
branded varieties moving in active 
dealings involving regular produc- 
tion points. Over 18,000 heavy na- 
tive steers sold at 13c for river points 
and 13%ec for Chicago and north- 
erns. About 6,500 light native steers 
brought 14%%c for all points. Some 
17,000 branded steers sold at 10%c 
for butt branded and heavy Texas 
and 10c for Colorado steers, 


hides, 


Cow selections also came in for 
better demand with prices showing 
tendency to firm up. Light cows sold 


freely at 14c this week, at least 32,- 
000 selling from most points on that 
basis. Heavy native cows received an 
improved call at steady prices, ap- 
proximately 20,000 selling at 13c for 
river points and 13'%c for Chicago- 
Milwaukee-St. Paul productions, 

Tanner demand seemed best for 
the cow selections at steady prices. 
Considerable dealer-trader interest in 
braaded steers and branded cows for 
exchange purposes. Dealer buying 
of heavy native steers was reported 
for specialty purposes such as cut- 
ting operations as there was a good 
demand reported for croupons § in- 
cluding some export interest. With 
trading over 100,000 big packer 
hides up to mid-week and other 
scattered sales indicated, trade mem- 
bers expected a good cleanup of avail- 
able supplies which would place big 
four killers in a very well sold up 
position, 








HIDE FUTURES 


Close Close High Low Net 
Aug. 26 Aug.19 for Week for Week Change 


October 13.32T 
January 13,92T 
April 14.35B 
July 14.75B 
October 15.12B 
January 15.48B 


13.95B 13.32 13.17 —63 
14.55B 13.94 13.80 —63 
14.98B 14.35 14.35 —63 
15.39B 14.73 14.73 —64 
15.80B 15.12 15.05 —68 
16.15B 15.52 15.52 —67 


Total Sales: 222 Lots 








HIDE AND SKIN QUOTATIONS 


Present Week Ago Month Ago 


Heavy native steers 13-13% 13-13% 12-12% 
Light native steers 14%, 14 1414-15 
Ex. light native steers 19 18 -18'% 19 
Heavy native cows 13-134 13-13% 13 

nery olls by Salem Oil & Grease Co. Light native cows 14-14% 14 
for adjusted mellowness and soft- Heavy Texas steers 10% 10' 
ness. Butt branded steers 10% 10', 
Light Texas steers 12N 11Y, 
Ex. light Texas steers 14N 13 
Colorado steers 10 10 
Branded cows 1 -11Y 11 -114% 
Native Bulls 8s - 8% 814-9 
Branded Bulls 7 @© TV 74-8 
Packer calfskins 30 «40 30 «-40 35-424 
Packer kipskins 20 -23% 18 -22'% 20-2414 


NOTE Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 


Just walt until you see her in a 
BATHING suit explaining about 
CONTROLLED PENETRATION of tan- 











15 '.-16 
9'%,-10 12-12% 
8'4- 9 il -11% 
47-52% 
25 -33 
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About the only selection dragging 
of late has been bulls. Some 1,000 
May forward bulls from river points 
sold at 8c for native and 7e for 
branded. These prices later bid for 
current takeoff with 8'4c asked basis 
natives. Reported that 8c for na- 
tive and 7c for branded bulls could 
be obtained on Chicago-St. Paul pro- 
ductions. 


Independents puzzle. Packers 
slow to offer out their hides again 
this week. Most of these producers 
hoping for a broadening in demand 
sufficient to push prices higher and 
inclined to await developments in 
the big four market. 

Confirmed that Packers’ Ass'n, at 
Chicago sold 1,600 heavy native 
steers at 13'c. 

Eastern market also was rather 
quiet following last week’s sales of 
heavy native steers at 134 and butt 
branded at lle. A few July-August 
southeastern light hides moved by 
one New York packer at 15e for na- 
tives and 13c for brands. Offerings 
of Colorado steers, August takeoff, 
at 1014c slow to sell in the New York 
market. 


Small packers firm up. Some 
sales made at levels considered about 
a half cent better than a week earlier. 
Tanner buying improved, said to be 
the result of more leather business 
being booked and the fact that big 
packer market values strengthened 
last week. 

Sellers also inclined to firm up in 
their price views and offerings of 
small packer hides were noticeably 
tighter. Sales involving several cars 
of 48-51 lb. avg. midwestern small 
packer productions made at Ile se- 
lected fob. shipping points and some 
18-49 |b. avg. good quality hides 
brought up to ll%e selected fob. 
Productions averaging 50-52 Ibs. 
moved at 101%-lle and even some 
52-54 |b. avg. lots brought LOYoc. 

Lighter hides averaging around 46 
lbs. brought up to 12e selected fob. 
Southwestern hides in better request 
and Texas small packers averaging 
40 bbs. or less moved from 13c flat 
up to 14c for choice plump produc- 
tions, flat, fob. Some sellers inclined 
to try for Yoe more. 


Country hides flex muscles. 
Some tanner purchases as well as 
dealer buying reported involving va- 


rious mixed lots of country all 
weights including renderer hides av- 
eraging 48-50 lbs. at prices ranging 
& to Bloc flat trimmed fob. countr 
o to vc Hat trimmed fob, country 
shipping Locker-butcher 
hides of average weight 


points. 
similar 
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brought 84oc flat trimmed fob. ship- 
ping point, 

Some export interest again at 9c 
fob. Chicago for some good mixed 
hides but not very many sold as 
sellers wanted about a half cent 
more. Glue hides in carload lots 
moved in a range of 61%-7e fob. 
while country bulls in carlots re- 
mained around 5c fob. shipping 
points, 

Calf and kip hold. Offerings of 
allweight calf with Wisconsin all 
weight calf at latest trading levels of 
35¢ for heavy and 40c for light 
northerns and 30c for heavy and 35c 
for light St. Louis and River produe- 
tions slow to sell this week owing to 
limited tanner interest. 

Kip and overweights, meanwhile, 
continued active. One big packer on 
Tuesday reported selling 2,500 Ft. 
Worth overweights at 20c, an ad- 
vance of Ye. Evidence of a firmer 
undertone in these skins was also 
seen in last sales from other points 
including 3,800 from St. Paul at 
234oc for kip and 21) '%4c for over- 
weights and 6,000 River kip at 23c 
followed by later sales of 1,000 
Chicago kip at 23%c and 2,000 
Evansville at 244 oc. 

Packer regular slunks have some 
call at $1.50 and large hairless at 
85c, last paid. Small packer north- 
ern allweight calf reported available 
at 28-30¢ and kip, as to sections, at 
15-17e. 

Some Texas small packer kip sold 
at 15e. Country skins in carlots held 
unchanged at 1l8e for calf and 12e 


for kip. 


@ 
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Horsehides still easy. Supplies 
available around latest trading levels 
of $9.00 untrimmed and $8.00 
trimmed fob. shipping points found 
very few takers. Most buyers cau- 
tious and inclined to name lower 
ideas, being influenced by recent of- 
ferings and sales of French whole 
hides and cut stock at competitive 
prices. 

Northern fronts considered barely 
steady at $5,00-5,25, Butts, 22” and 
up, brought $3.75-3.90. 


Sheep pelts improve. Market 
for shearlings and clips, if anything, 
a shade stronger as a good demand 
from tanners continued this week 
and not too many skins obtained. 

Big packers moved clips at $3.00- 
3.10, No. 1 shearlings at $2.00-2.25 
as to quality, No. 2s at $1.25-1.35 
and No. 3s at 65-75ce. Production of 
No. 3s practically nil right now, 

Some small packer productions 
cleaned up at $2.75 for clips, $1.75- 
2.00 for No. Is, $1.10 for No, 2s 
and 70c¢ for No. 3s. Slowness in wool 
and an easier pickled skin market 
caused buyers to show caution on 
lamb pelts and some outlets inclined 
to revise ideas downward. 

Packer western lamb pelts of good 
quality quoted at $2.65-2.75 and na- 
tives at $2.25-2.35 per ewt. liveweight 
basis. Some choice full wool dry 
pelts sold again at 29¢ but, at the 
same time, buying of some less de- 
sirable pelts from short-haired 
genuine spring lambs was reported 
down to 26! oC, 

Pickled skins last sold in the range 
of $9,00-10,00 per dozen but more 
offered at the top price had no 
takers. 





Coatskins lack interest. Trad- 
ing continues at low level but not 
enough sales to establish firm prices. 
Group 4 standard shipper Amritsars 
bring $8.50 and down per dozen, 
c&f, and few if any shippers can bet- 
ter this. 

Mochas very spotty, mainly due to 
rainy season, Shipping 
Last sales Bati 
types reported in vicinity $9.75- 
10,00, considered about the range. 
Batis brought $11.25 for 
standard shipper selections. Nothing 
exciting here, 

Mombasas have nothing good to 
report, Offerings small. Last sales 
about $10.50 for shade dried 110- 
115 Ib. skins. 


Dry sheepskins scattered, 
About 1,000 dozen Brazil cabrettas 
sold for shipment at $12.25 fob. on 
the ‘regulars’ and $14.75 fob. on the 
Most shippers have higher 


Some try. 


incoming 
conditions difficult, 


Genuine 


‘speci: is’, 
ideas. 

Wool sheepskin markets also slow 
and nominal, Latest reports from 
Australia that at Sydney, 45,000 
skins offered and market generally 
par to one penny dearer with fine 
crossbreds and lights at times two 
pence higher. 


At Melbourne. 


market par to two 


x OLN & 
VY 


ry 
rani ca 
et 


pence dearer with lambs and cross- 
breds most affected. No advices from 
the South American markets with 
Europe principal buyers. 


Pickled skins wanting. Except 
for some resales of New Zealand 
lambs, difficult to contirm any direct 
business. “Southdown” AFF- 
Co. lambs sold at $11.50 and some 
“Tomona” lambs at $10.50. 

Iranian pickled sheepskin market 
slow and except for odd sales, sellers 
state they have difficulty in interest- 
ing buyers. 

Domestic market also easy with 
late sales reported at $9.50-10.00 per 
dozen, depending upon sellers and 
make-up of the lots. 


Some 


Reptiles limited. Some wet 
salted Agra back cut lizards, 9 inches 
up, averaging 10 inches, 80/20 selec- 
tion, sold at 24c, 25c and 26c but 
that since then buyers have reduced 
their ideas below the 24c level. 

Although bids of 37c refused by 
some shippers for Madras bark 
tanned whips, 4 inches up, averaging 
13 inches, 70/30 selection, an of- 
fering at 36c combined with skins 
averaging 4)% inches at 33c, failed 
to interest buyers. Skins averaging 
5 inches now available at 45c. 

Brazil back cut tejus nominally 


for producing... 


BETTER LEATHERS 
ering? MORE ECONOMICALLY 


Orreniy 


EXTRACTS 


PANCREATIC BATES ® FILLERS 
SOLE LEATHER FINISHES 


TANNER’S SUGAR e 
CHEMICALS 


TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L. H. LINCOLN & SON, INC. 


: COUDERSPORT, PENNA. 
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but very few 
interest 


unchanged at 76c fob., 
offerings coming in. 
developing for chameleons as well as 
wet salted Colombian iguanas but 
the season is about over. 

Following sales of about 15,000 
Argentine lizards at $1.08 for the 
large sizes and 70c for the 20/24 
centimeters, difficult to confirm ad- 
ditional business. An offering of 
Siam ring lizards, 32 centimeters 
and up, 80/20 selection, at $1.40 
failed to interest buyers. 


Some 


Good demand for Brazil 
“Jacks” but there is a scarcity of 
skins and no offerings coming in. 
Same is true of Peruvian “jacks.” 

Some offerings of Siam deerskins 
at 644oc c&f., but buyers ideas not 
over 60c c&f. New Zealands firmly 
held at 80c for skins 314-4 lbs. and 
78e for 4-4 tbs. Not much interest 
in the heavy weights while for the 
light skins, buyers ideas are lower. 

East African deerskins held for 
$13.50 per dozen as against buyers 
ideas about $1.00 less. 


Pigskins lacking zip. Some 
Para grey peccaries sold at $1.60 
fob. and wet salted capivaras at 
$1.62 fob., basis importers. 

Fulton County shows very little 
interest in raw stock. Europe also 
out of the market as offerings at at- 
tractive prices failed to draw a bid. 

Except for Para peccaries, ship- 
pers are not making many offerings. 
Dealers feel that they can afford to 
wait until Nov. before re-entering the 
market. 


Tanners’ Fall Meeting 

The Tanners’ Council will hold its 
annual meeting Oct. 28-29 at the 
Edgewater Beach Hotel in Chicago. 
A number of innovations are planned 
for the meeting and members will 
be sent details along with hotel 
reservation forms within a few days. 


New Fashion Service 

Formation of a new fashion and 
merchandising consultant service in 
New York has been announced by 
Sylvie Hamilton. Miss Hamilton was 
formerly fashion coordinator for 
Amalgamated Leather Co.’s of Wil- 
mington, Del., and Shain & Co., Inc., 
Boston shoe fabrics firm. 

Though geared for mass accounts, 
much of the service will be personal- 
ized, according to Miss Hamilton. 
She will be assisted by a staff of 
fashion researchers and artists. 
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PEOPLE 


About industry personalities coast to coast 





® Evelyne Farber, Midwest editor 
of SHoEscopr, has been invited to 
commentate a fashion show to be held 
Tuesday, Aug. 31, for some 200 shoe 
retailers and salesmen in Portland, 
Oregon. Miss Farber, chairman of the 
St. Louis Shoe Manufacturers Associa- 
tion’s Sho» Fashion Board, will repre- 
sent the Association at the event 
sponsored by the PorTLAND (ORE.) 
JOURNAL. 


® Donald Houghton, president and 
chairman of the board of Atlas Tack 
Corp., was tendered a dinner in his 
honor last week by employes of the 
company. recently 
completed eight years of service with 
the firm. 


Houghton has 


® Paul Gonneville has been ap- 
pointed public relations director for 


Colonial Tanning Co. Widely known 
throughout the shoe trade, Gonneville 
has travelled extensively through the 
U. S. and Canada, He has been asso- 


ciated with Colonial for the past 19 
years in the sales division. 


@ John M. Jordan has been ap- 
pointed superintendent of 
Griess-Pfleger Tanning Co. of Wau- 
kegan, Ill. He succeeds Robert Wind- 
ing who has joined Irving Tanning 
Co. of Boston. Jordan was formerly 
technical supervisor. 


assistant 


® Paul Crowley has joined Selby 
Shoe Co. in Manchester, N. H., as 
packing room foreman. He was for- 
merly associated with E. P. Reed Co. 


of Rochester, N. Y. 


© Mel Feist, treasurer of Jay-Allen- 
Ward Co., Inc., St. Louis manufac- 
turer of infants’ and children’s foot- 
wear, has taken over the additional 
duties of sales promotion manager. 
Feist has been associated with the firm, 
which also raakes a line of hand-laced 
women’s and children’s moccasins, for 
the past six years. 


® Walter St. Onge, Jr., has been 
appointed advertising manager of The 
Torrington Co., Torrington, Conn., 
manufacturer of industrial needles. 
St. Onge succeeds his father after the 
latter’s 31 years of service with the 
company. The younger St. Onge has 
been with the firm’s advertising de- 


partment since Nov., 1953. 


® Bernard Abrams, Inc., New 
York manufacturer and importer of 
shoe ornaments, has announced the 
appointment of Henry E. Meirs as ex- 
clusive New England representative. 
Meirs, who also represents Star Die & 
Supply Co. of Lynn, will maintain his 
offices at 179 Lincoln St., Boston. 


® Wendell Morris, formerly asso 
ciated with Eagle-Ottawa Leather Co, 
of Grand Haven, Mich., and a veteran 
of the tanning industry, has opened 


his own offices as Tanning Consultant. 


® Aaron Palter has been appointed 
sales manager for Di Parigi, Inc., New 
York manufacturer of clogs and flats. 
Palter was formerly associated with 
John Flautt Shoe Co., Inc., of Lynn, 


Mass. 


@ Marty Adler has been appointed 
U. S. sales manager for the sundries 
division of Plymouth Rubber Co. of 
Canton, Mass. A veteran of 15 years 
with the firm, Adler will direct sales 
of Plymouth’s line of waterproot 


produc Cs, 


® Richard Young, 3rd, has been 
elected president of Richard Young 
Co., kangaroo and goatskin tanner. 
The company recently moved from 
Boston to Wilmington, Del. Young 
succeeds Joseph J. Gill who recently 
resigned to join William Amer Co. 
of Philadelphia. 


® Clarence Nowak has resigned as 
market supervisor of upstairs men’s, 
women’s and children’s shoes of Asso 
ciated Merchandising Corp. to join 
Geo. E. Keith Co., Brockton, Mass., 
men’s shoe manufacturer, as vice pres 
ident in charge of retail operations. 
He will succeed Arthur I. Loheed who 
is resigning in Oct. after more than 
§0 years of service with the company 


(L&S, Aug. 21). 


® Donald B, McCammond has been 
appointed George W. 
Blackwood, vice president and general 

Dewey & Almy 
Cambridge, Mass. 
Eastern 


assistant to 


sales manager of 
Chemical Co., 

McCammond was formerly 
public relations director for Monsanto 


Chemical Co. 
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News Quicks 


About industry happenings coast to coast 





California 


© Leon Jacobs, San Jose men’s wear 
retailer, is reported preparing to close 
down the store’s shoe department. 


© Sam Albert is reported to have pur- 
chased business of Galfond Shoe Co. 
(Paul’s Shoes) Fresno wholesaler and 
retailer, from the estate of the late 


Paul Galfond. The new owner will 
operate under the style of Paul’s Shoe 
Store. 


Connecticut 
© The Bugbee Corp., Putnam de- 
partment store, is reported closing its 
men’s, women’s and children’s shoe 
department. 
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@ Sales of assets of Frederick- 
Speier Footwear Corp., Norwalk 
manufacturer of women’s casual 
shoes and slippers, for $31,000 to 
Louis Sambrott, Rye, N. Y., auc- 
tioneer, has been reported. 


® Parva Buckle Co. of 
Carmel, reports it has prepared a 
booklet of the company and its pro- 
ducts at the request of the New 
Haven Chamber of Commerce. The 
booklet is being used as part of the 
C of C’s educational campaign on 
local industries. 


Florida 


® Building and equipment of Florida 
Flamingo Footwear, Inc., Miami 
footwear manufacturer, suffered close 
to $70,000 in damages in a recent 
Charles Levine, 


Mount 


fire, according to 
secretary-treasurer of the firm. The 
company intends to start production 
again in temporary quarters within the 
next few days. Damage to the build- 
ing alone was estimated at $20,000, 


® Among new lessees at the $1,500,- 
000 chain store block on Cicero Ave. 
in Portage Park are O’Connor and 
Goldberg, retailer of men’s and wo- 
men’s shoes. The new store will be 
the 15th in the shoe firm’s chain. 


Massachusetts 


® Gilbert Freeman, Inc., of Bos- 
ton expects to move into its new 
quarters at 202 Lincoln St. about 
Sept. 1. The company handles a full 
1. . ° . 

line of shoe fabrics. 


® Sam Parker recently commenced 
business at 210 Lincoln St., Boston, 
as a footwear wholesaler. 


@ Ajax Machine Co. of Boston has 
moved to larger quarters at 207 Lin- 
coln St. Samuel Seserman, the firm’s 
well-known ‘“‘controlled stitching” 
engineer, recently returned from a 
trip to Europe where he demonstrated 
the firm’s products. 


® American Stay Co. is introduc- 
ing its new improved HPB continuous 
bias Vinyl coated binding to the trade 
at the Allied Products Show in New 
York Aug. 29-31. The non-cracking, 
non-crocking, extra durable binding 
is particularly adaptable to applica- 
tions requiring constant flexing. 


® George E. Keith Co., Inc., 
Brockton men’s shoe manufacturer, 
has appointed Hirshon-Garfield, Inc., 
to handle its advertising. 

® Directors of Compo Shoe Ma- 
chinery Corp., Boston, have de- 
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clared a regular quarterly dividend Shoe Co., St. Louis, which provides ® Herman Schwabe, Inc., New 
of 17'%2 cents per share on common Rozier with its footwear, were on York City shoe machinery manufac 
stock. This is the company’s 89th hand for the event. The St. Mary’s turer, has been appointed sole U, S. 
consecutive dividend payable Sept. 15 shoe department is one of the store’s agent for Alesandro Pinto, Milan, 


to stockholders of record Aug. 27. largest operations, Italy, manufacturer of shoe vulcaniz 
ing machinery, Herman Schwabe, 


president of the firm, recently re 


Missouri a 
eo Ee Dee Shoe Trim Co. is re- ew or turned from a visit to | uropean shoe 


ported to have commenced business in 


shoe ornaments at 1615 Washington 
Ave., St. Louis. to new quarters at 111 West Broad- 


@ Harry Levy, New York shoe centers. 


wholesaler, is reported to have moved 


® Champagne Originals has been 
organized to manufacture women’s 
a slippers in New York City. Owner is 
Jack Wayne, president of King Bee 
men’s slipper manufac 


© P. N. Hirsch will open a family 

shoe department in its new junior de- 

partment stores located at Wabash 

and Alexandria, Indiana. Both stores State laws to manufacture footwear COEeE. 

are to be opened within the next two at 599 Broadway. Salvatore ¢ angem1, manager of Honeybugs, Ine. 

months. The Hirsch Co. maintains former president of Cangemi Shoes, 

headquarters in St. Louis. Inc., is president of the new corpora- Pennsylvania 

= ; : tion, while Mr. Karten is vice presi- ©: Restendinn anes. 1 "ae 
Ouimet of St. Louis will open dent. The firm will make women’s Pa Mik , wee _ = 

on Sept. 1 at 1701-09 Washington St., high style shoes retailing from $22.95 mete " og pelle ong er 

. . Pe : " . < ’ ade as § . 9 led ¢ 

> ates Petre ie so a products dealer, at 3163 N. Witte St., 

Mass., manufacturer of shoe and auto- © Softread Casual Shoe Corp. has Philadelphia, 


‘le trimmi been organized to manufacture casual . 
mobile trimmings. Jack Madden has een Org e cas © Paragon Shoes of Pottstown, 
footwear at 1407 Broadway, New 


® Cangemi-Carten, Inc., was re- 
cently incorporated under New York Slipper Co., 
Wayne was formerly - sales 


been named vice president of the new Inc., Philadelphia footwear firm, has 


unit which will service customers in York City. made application for Pennsylvania 
the St. Louis area. ® Mutual Chemical Co. of Amer- charter. 

® Jules Rozier & Sons Mercantile ica is moving to new quarters at 99 - 

Co., St. Mary’s general store, cele- Park Ave., New York City. The Wisconsin 

brated its 100th anniversary this firm was formerly located at 270 ® The Flagg Tanning Corp. has 
month with a special three-day pro- Madison Ave. dyed w telephone number been organized by Kenneth and Rich 
motion. Officials of International is MUrray Hill 2-3590. ard Flagg to take over tanning opera- 











. , Eberle Tanning 
Convert into : a a 
CA SH | ‘ The list of plants es 
. cutting costs with 
those odd-lots of leather, or excess materials, Armstrong Controlled Humidification 
unused machines or equipment you no longer grows larger every 


need. 

© Convert these unused things into cash, save 
storage space and increase efficiency. 

® This can easily be done by using the Want 
Ads of LEATHER AND SHOES ... at very 
small cost. ($2.50 per inch) 

@ That's one good way—and one way is all 
you need—to make your offerings to thou- 
sands of shoe and leather executives and 
purchasing agents—who may need most what 
you have to sell. 


Mail Your "Want Ad” to the publication offices of: FIND Our WHY! 
Send for Bulletin No. 1775 


LEATHER . 1 Three Siverm leichigns 
and SHOES * "pred Rueping Leather aoe 


ther Co. Co. 
300 West Adams St. Chicago 6, Ill. TR roan” ae 
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Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & J. 0. PILAR 
Leather Finish Specialists 


SWaAPEL ST. & LISTER AVE... NEWARK, WW. 

















FOR RETANNED CHROMELEATHER 


DERMOLIQUOR C 24 


Cationic Fatliquor 


FIBER CHEMICAL CORPORATION 


P.O. BOX 218 MATAWAN, N. J. 














RIVER PLATE 
CORPORATION 


405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 











Anglo-American Hides Co., inc. 
100 GOLD STREET : T A B E R 


NEW YORK 38, N. Y. 
IMPORTERS & BROKERS of TA N N E R Y 
PUMP S§& 


tions formerly conducted by the 
Eagle-Flagg Tanning Corp., it is 
reported. 


® Mid-States Shoe Co., with plants 
in Milwaukee, Watertown, Waupun, 
Waterloo and Fox Lake, has estab- 
lished a refinancing plan enabling em- 
ployes to purchase common stock of 
the firm. Charles Ortgiesen, president 
of Mid-States, reports the new ar- 
rangement will facilitate estate mat- 
ters among a number of the firm’s 
major stockholders. The new stock 
plan will also boost plans for a plant 
expansion in the near future. 





Canadian Notes 





® The T. D. Eaton Co., Ltd., of 
Canada will be surveyed in Toronto 
and Montreal by Customer Preference 
Clinic Inc., New York, research or- 
ganization, in order to discover cus- 
tomer buying habits and preferences, 
with fashion preference, in particular, 
being tested for a period of several 
months. 


® Notice has been filed in Ottawa 
that the application for discharge from 
bankruptcy by Durand Shoe Co., 
Montreal, Que., has been suspended by 
order of the court for a period of 15 
months, 


® Wholesalers’ sales of footwear 
across the nation declined to 210.8 in 
June this year in contrast to 225.5 in 
same month last year, based on 1935- 
39 being 100, for a drop of 6.5% in 
dollar volume, with May sales this 
year having been 253.9, the Canadian 
Government reports. The value of 
such footwear dealers’ inventories in 
June dropped 15.6% as against the 
same period of last year. 


® Ariston Shoes Limited has been 
incorporated by federal letters patent 
issued in Ottawa. Head office will be 
in Toronto, Ont., with the authorized 
capital 5,000 preferred shares of the 
par value of $10 each and 50,000 
common shares without nominal or 
par value. Incorporators are Eva 
Morlock, Elizabeth McArthur, and 
Samuel G. M. Grange, all of Toronto. 


® Sales of women’s, misses’ and 
children’s shoes in Canadian depart- 
ment stores from coast to Coast in- 


Goatskins, Cabrettas, Deerskins, 

Peccaries, Lizardskins, Snakeskins, 
, ++ have been meeting the special 
requirements of the Tannery since 


Alligators, Madras-tanned Goat- 
1859. Write for Bulletin TP-629 
last year for a gain of 6.4% and 


skins, Buffaloes, Calfskins, Whip- 
TABER PUMP CO. totalled $20,234,000 for first-half of 


snakes, Cobras etc. 
Direct connections and representa- 
Inquiries invited. 300 Elm St. (Est. 1859) Buffalo 3, gore 1954 against $20,100,000 in 195 3, 


creased to $3,900,000 in June as com- 
pared with $3,666,000 in same month 


tions from all over the world. 





up 1.1%. 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





For Sale 


SEYBOLD DIE CUTTING & EMBOSSING 
PRESS 
Bed 67” x 40” 
Ram 60” x 40” 
Stroke 3%” 
Joseph HYMAN & Sons 
Tioga, Livingston & Almond Sts 
Philadelphia 34, Pa 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 
E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 


Contract Finishing Wanted 


FOR tear-offs and smal! splits. Equipped with 
spraying equipment. Contact 
P. L. SULLIVAN LEATHER CO 
Donald Street, 
Manchester, N. H 





. 
Bargains 
Chrome Suede Side Splits — Black- 
Brown-Blue T R 33,000 ft. 
Counter Pocket Stock — Sorted and 
Trimmed—31,000 tbs. 
Insole Split Strips — About 6” x 50” 
—#8,000 Ibs. 
Sock Lining—Horse Butt Skivers 66 ft. 
each—29,000 ft. 
1 lot of Cork Sheets. 
OTHER ITEMS TOO NUMEROUS 
TO MENTION 
7 Floors of Bargains 
Central Mercantile Company, 
742 W. Taylor St., 
Chicago 7, Ii. 











Blue Splits Wanted 


BLUE SPLITS WANTED 
quantities Untrimmed or trimmed 
Shoulder Splits, ete Steady user 


Car or truckload 
Also Blue 


Address H-3 
c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Ill 


Leather Finishing Plant 


LEATHER FINISHING PLANT, fully sprink 
lered, 7,500 sq. ft. on street floor, with 24 x 48 
Sheridan press, large spray room, 5 hp. com 
pressor hanging racks, clicking machines 
marbelizing tables Supervisor available. This 
is a new plant ready to go into operation at 
once Located in Ozone Park, Long Island 
Contact Frank Caparoli at Virginia 8-5552 


Blue Splits Wanted 


5/6 oz. and 6/7 oz Also Pickled Splits 


Address H-8 
c/o Leather and Shoes, 
20 Vesey St 
New York 7, N. Y 


Equipment Wanted 


WE ARE INTERESTED in purchasing used 
and in A-1 condition—-Toggle Unit—-Side Flesh 
ing Machine-Side Unhairing Machine 
Address H-9 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted” and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 











Blue Splits 


SHAVED AND LEVELED to 
tions Any weight and qualit 
quirements 
Address H-10 
c/o Leather and Shoes 
100 W Adams St 
Chicago 6, Ill 





Help Wanted 





Tannery Supt 


TANNERY SUPERINTENDENT WANTED 
Knowledge of Complete 
charge of labor and production 
sized tannery 


vegetable tanning 
medium 


Address H-7 
c/o Leather and Shoe 
300 W Adams St 
Chicago 6, Ii 


Leather Salesmen On 
Commission 


EXCLUSIVELY ONE FOR EACH SECTION 
8 Louis, Boston, New Yorl Phila Roche 

ter, Jersey, to sell dress upper sides, elk, white 
buck, from tannery in Canada to America 

manufacturers No calis Write experience 
references to Room 1700, 468 4th Ave New 
York 


Assistant Sales Manager 


WANTED by side leather tanner 
land Apply Box B-5, Leather Anc 
High 8t., Boston 10, Maas 





Situations Wanted 





Tanner's Representative 


LONG ESTABLISHED NEW YORK LEATHER 
DEALER covering shoe, bag and allied trades 
interested in representing anners of upper 
leathers for shoes ind leathers handbag 
wallet, belt, garment and novelty trades fo 
metropolitan New York, Pennsylvania and New 
England territories Addre Box V-1, Leather 
and Shoes, 20 Vesey St New York 7, N ' 


Leather Finisher 


DESIRES NEW POSITION. For the past 34 
years have been associated with the Bright 
man Leather Co., Ine in Brooklyn as finishe 
of fancy leathers on Goat, Sheep, Calf Sides 
and Splits, with full charge of coloring depa 
ment Address Box V-4, c/o Leather 4nd 
Shoes, 20 Vesey St New York 7 y 


rt 
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Tanning Oil Salesman 


20 YEARS’ EXPERIENCE in selling tanning 
Have wide acquaintance among tanners 
in Mid-West Have always been a good volume 
produce 
Address H-11 
Leather ind Shoes 
oo W Adams St 


( go 6, Ill 





‘Pacemakers 
of 


. 


d. cline 
| rogress 


Quimby’s great book 
for every shoe man 
who wants to know- 


the relation of shoes to 
wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern 
shoe design 
modern shoemaking proc- 
esses 
all about lasts 
facts about foot structure 
how to fit shoes 

. how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 


Harold R. Quimby, a lifelong stu- 
dent of the shoe industry and one 
of its outstanding figures, has written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It's 
a book you ought to have now. Order 
it today. 


° 6-00 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Ii\linols 
Enclosed is $ Please send 
me copies of “Pacemakers 
of Progress,” by Harold R. Quimby. 
Name 

Address: 

City: Zone . State 





Coming Events 


Deaths 


Index to Ads 





Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers ior Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldort-Astoria, New York City. 


Oct. 2-6, 1954-—Boston Advance Spring 
Shoe Market Week. Sponsored by New 
England Shoe and Leather Association. 
Hotels Statler and Touraine and member 
showrooms. 


Oct, 24-27, 1954-— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954--Fall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 


Oct, 26-30, 1954—-Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Oct. 31-Nov. 3, 1954-——-Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 28-Dec. 2, 1954—Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan. 16-19, 1955.—4]st Annual Mid 
Atlantic Shoe Show, sponsored by Mid- 
die Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 

May 22-25, 1955-— Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass, 


June 13-14, 1955-—-Annual Spring Meet 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldort-Astoria Hotel, New York 
City. 


A. Goodman .. . hide executive, died 
Aug. 19 in Louisville, Ky., after a 
long illness, Associated with S. Good- 
man & Sons, Louisville hide firm, for 
many years, he was well known 
throughout the Southeastern trade and 
an active member of the National 


Hide Association. 


Horst F. Glaeser .. . 75, hide execu- 
tive, died suddenly Aug. 19 in New 
York. A veceran of the tanning trade, 
he had been associated with M. E. 
Clarendon & Sons, New York hide 
and skin broker and importer, for 


many years. 


E. A. Miller . . . 60, pac hing execu- 
tive, died recently in Salt Lake City, 
Utah, following a lengthy illness, He 
was founder and head of A. E. Miller 
& Sons, Sale Lake meat packer. Sur- 
viving are his wife, two sons, seven 
grandchildren and 10 brothers and 
sisters, 

David A. Berger .. . 62, handbag 
manufacturer, died Aug. 15 at Jewish 
Hospital, St. Lonis, Mo., of an internal 
hemorrhage. Berger was owner and 
operator of Quality Handbags Co., St. 
Louis handbag and leather goods man- 
ufacturer. He leaves his wife, Goldye 
V.; two sons, Malcolm B. and Bruce 
A.; his mother, Mrs. Bertha R. Berger; 


three sisters and four brothers. 


Arthur Levy . . . 66, retired hand- 
bags manufacturer, died Aug. 21 at 
Norwalk, Conn., Hospital. He had 
been active in the manufacture of 
leather handbags and other personal 
leather goods for many years before 
his recent retirement. His home was 
in Westport, Conn. Surviving are his 
wife, Alice; two sons, Arthur and 
Richard; two brothers, ‘Melville and 
Herbert; and two sisters, Mrs. Miriam 
Herman and Mrs. Naomi Lehman. 


A 


Amalgamated Leather Co.'s, Inc. 
American Extract Co. 
Anglo-American Hides Co., Inc. 
Armstrong Machine Co. 

Atlas Tack Corp. 


B B Chemical Co. 
Beckwith Mfg. Co. 


Cc 


Carr Leather Co. 
Chemtan Co. 


du Pont, E. |., de Nemours & Co. 
(Inc.), Dyes and Chemicals Div. 


F 


Fiber Chemical Corp. 


G 


Gallowhur Chemical Corp. 
Gallun, A. F., & Sons Corp. 
Gebhardt, A. L., Co. 


H 
Hebb Leather Co., Inc. 


International Ticket Co. 


L 


Lincoln & Son, Inc., L. H. 
Los Angeles Tanning Co. 
Lynn Innersole Co. 


Nopco Chemical Co. 


Pawling Rubber Corp. 
Pilar, A. J. & J. O. 


Back Cover 


R 
River Plate Corp., The 


Roser, Herman, & Sons, Inc. 
Ross, A. H., & Sons Co. 


Ss 


Salem Oil & Grease Co. 
Standard Dyewood Co., Inc. 
Superior Tanning Co. 


T 
Taber Pump Co. 


Tanexco, Inc. 


United Shoe Mchy. Corp. 7,8 & 35 


CHARMOOZ 


THE PERFECT SUEDE LEATHER 


AMALGAMATED 


LEATHER and SHOES 


LEATHER 


co's. INC. 
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For real efficiency in Flat Toe Lasting 


ue VOB-PROVEN Cements 


Be Be Cements for toe lasting are 


Job-Proven. They have been tested 


and used under a wide variety of 


conditions. 

Take, for example, Be Be Tex /810 
for use with automatic toe lasting ma- 
chines. This cement was developed to 


meet the special requirements of 


cement toe lasting — a drying 


time for fast moving factory 


BE BE BOND solven: types 


schedules, a tack period that extends 
over week-ends and sufficient 
strength of bond to grip and hold 
firmly against “fight” of lasted over 
materials. Applied by spraying for 
volume production. The Be Be line 
of cements is designed to take care 
of general shoemaking operations. 
Your United representative is 
ready to help you. 


BE BE TEX ctex types 


Products of B. B. Chemical Company 
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FREE! This book gives 
up-to-the-minute data about 
Nopco’s Nopcolene fatliquors and 
formulas for various leathers. 
Write for your copy. 


a CHEMICAL COMPANY 
Harrison, New Jersey 


Cedartown, Ga. + Richmond, Calif. 


$F su don’t reach the height of success in this 


graceful hazard without perfect balance. And there’s 
one thing more that’s equally essential 

—perfectly coordinated dual action between 

driver and jumper. 


In the tanning industry, too, it’s the dual action 

and the balanced performance of Nopcolene" fatliquors 
that make them so superbly successful in their 
specialized task. For Nopcolenes provide a balance of 
the two vital requisites that are necessary to 

produce fine leather; excellent surface 

lubrication plus controlled penetration. This 
balanced performance not only results in tight grain, 
good tensile strength and stitch tear, but 

permits the tanner to achieve whatever degree 

of temper, softness, feel, break, 

and stretch he desires. 

You'll find these specifically developed Nopcolene 
fatliquors are readily soluble. Also, many of them are 
moisture-free; others contain not more than 6-7% 
moisture. This means considerable savings to you in 
freight, handling, and storage. 


If you are not already using Nopcolenes, give them 
a trial. Send today for full details. 








